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This remarkable view of Dallas was taken from Oak Cliff by 
H. M. Sutton, President Dallas Camera Club 
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A Fleet of Standard Desks 


In Your Offices 
is like money in the bank 


























In the 


first place, there’s the first cost. That’s low with “Standards” 
because, from standing timber to finished desk, all opera- 








tions are under che management. 


There’s quality. “Standards” are 
cabinet-built, with more carefully 
worked-out construction and 
more rigid inspection than any 
other desks in the world. 


Then there’s good looks. Stand- 
ards are handsome—but business- 
like. Ample proportions and 


beautifully matching woods carry 
out a dignified, substantial air. 


And for resale value—no other 
desks command the values 
“Standards” enjoy, when you 
turn them in. 


Fair cost, long life, high cash value 
—a genuine business investment, 


ALL SIZES AND STYLES 


STEWART 
Office Supply Co. 


Exclusive Distributors 
Phone X-6461 


1810 Main St. 




















FROM FOREST TO FINISHED PRODUCT 
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The WH EARY 
Y 
Wardrola 
ryan J 
a 
HERE’Sa thought for the business man— {Give the wifea 
‘“‘Wheary Wardrola” for her Christmas present—’tis a gift : 
she will use and cherish for many years to come. The S. 
“‘Wheary Wardrola” represents absolutely the last word 
in fine trunks. It’s more practical and entirely different from 4 
any other trunk on the market. Drop in and let us explain . 
to you the many new features in the ‘““Wheary Wardrola.” 
q 
Ns 
f{ - 
You'll also find the most complete ~ 
line of Hand Luggage and Leather 
Novelties in the Southwest at Pad- ( 
gitt’s. Prices always in keeping 
with Quality. 4 
* 
nt 


PADGITT BROTHERS CoO. 


DALLAS, TEXAS 
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Standard-Bearing 


Keeping Dallas high in the list of good news- 
paper cities, as The News has done for the 
better part of two generations, is a big under- 
taking. A big responsibility. Too big for any- 
thing but an adequate, fully-rounded organi- 
zation, with equipment and investment far 
above the average. 





There is a wide difference between this 
kind of newspaper and the kind that is run 
merely for profit—though profit is always 
an essential. 
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If The News were not prepared, whenever 
occasion demanded, to sacrifice profit for the 
welfare of its community, The News would 
be only an ordinary newspaper. 


The circulation of The 
News, already far ahead 
of all former figures, is 
steadily growing. 
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oe Dallas Morning News 


Texas’ Oldest Business Institution 
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Serves as a proper setting but does 





not MAKE Your office 


| , She Correct 





ce 


Appearance 


is of first importance to you. 
Whiteman quality furniture and planning 
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service will give you the desired results. 


See us today 


Dallas Installations of 
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“Lincoln 
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“The Autocar ... Has the Best 
Record of Any” 





Mr. Gid Newman, Treasurer of the Merchants’ Fast Motor Lines, Inc., 
Dallas, has this to say about Autocar performance when matched against other . 


trucks in their fleet: 


“We are now using three Autocar trucks. Our first 4-cylin- 
der Autocar was purchased about three years ago and has traveled 
approximately 200,000 miles. The performance of this truck has 
been more than you represented and we can not speak too highly 


of it. 


**We are operating a large fleet of trucks consisting of sev- 
eral well-known makes. The Autocar—in service, gas consump- 
tion and parts cost—has the best record of any. 


“Your Direct Factory Branch Service has been very prompt 
and efficient and we take pleasure in recommending Autocar trucks 
to anyone requiring a high class truck.” 


Autocar Sales and Service Company of Texas 


2701 Main Street, Dallas 
Robert R. Harper, Manager Telephone Y-1529 


Direct Factory Branch of The Autocar Company, Ardmore, Pa., Established 1897 
Branches in 51 Cities 


Autocar 


Ga and electric trucks 
EITHER OR BOTH - AS YOUR WORK REQUIRES 
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Working for a Greater Dallas 


President’s Report of the Activities of the Chamber of Commerce for the 


WIN briefly summarizing 

bya) some phases of the work 
of the Chamber of Com- 
merce the past year, it 
is gratifying to note that 
the city made marked 
and well-rounded progress in 1925. 
The indications are that building per- 
mits for Greater Dallas will exceed 
$30,000,000, as they did last year. 
The volume of bank debits is running 
about 20% ahead of 1924, bank clear- 
ings are about 15% greater, postal re- 
ceipts are about 10% greater and the 
tremendous activity of Dallas real es- 
tate is shown in a gain of nearly 25% 
in real estate transfers over last year. 
Statistics to date indicate that the 
volume of business done by the Dallas 
wholesale market will pass the great 
record established last year, of more 
than three-quarters of a billion dol- 
lars. The Dallas retail market will 
have a business well in excess of last 
year and Dallas manufacturers have 
made remarkable strides. 


These are but a few of the items 
showing how Dallas has forged ahead 
this year. There is practically no 
phase of the city’s activities that has 
not shown progress. While the 
Chamber of Commerce, of course, does 
not claim credit outside its sphere, 
still our organized and continual ef- 
fort has had some bearing at least on 
almost every accomplishment, and I 
feel that our membership can join me 
in a just cause for pride. 








750 New Concerns for City 


ALLAS has secured about 1750 
new concerns the past year, 
many of these being directly tracea- 
ble to the work of our New Industries 
Department. At the beginning of the 
year it was announced that two de- 
partments would be given particular 
stress in 1925. One was the newly 
created Southwest Development Serv- 
ice Department, which has been func- 
tioning in such a valuable manner. 
The other was our Convention De- 
partment, largely in deference to the 
fact that our hotel facilities have been 
doubled the past two years. I am glad 
to say that both in number and at- 
tendance, convention statistics have 
broken all records, and 1926 bids fair 
to be an even better year. The work 
of our Traffic Department has been 
outstanding, demanding attention 
throughout the Nation. Some of its 


accomplishments, recounted further in 


the report, should be of inestimable 
value to Dallas and this territory. 
One of the prominent highlights of 
the year was the coming of the first 
train of the Fort Worth & Denver, 
for many years the Chamber having 
been active in attempting to secure 
this rail connection northwest. 


Air Mail Service Secured 


TILL another great accomplish- 
ment for Dallas was in securing 
the southern terminus of the Govern- 





T. M. CULLUM 
President, Dallas Chamber of Commerce 


ment air mail route between Dallas 
and Chicago, with connections there 
with other routes. The directors and 
staff of the Chamber gave this mat- 
ter their closest attention, and re- 
ceived hearty co-operation from Post- 
master Philp, the City Commission, 
the Dallas Flying Club, the Love Field 
Industrial District, and others. 


This was ‘another evidence of the 
effectiveness of the teamwork for 
which Dallas is famous. The city and 
county officials, all the business men’s 
service clubs and every other organi- 
zation never fail to respond to sug- 
gestions by the Chamber, which be- 
longs to ALL of Dallas. The co-op- 
eration of the business men’s service 
clubs has made possible the series of 
“Greater Dallas’ meetings, which 
have been so helpful. 


The publicity and fame of our city 
is ever spreading, as evidenced by a 
gain in population of around 15,000 
the past year, giving us a city well 
above the quarter-million. How the 
Chamber has assisted in this publicity 
work is shown later in this report. 
Our Agricultural Department con- 


Year Ending December 31st, 1925 


tinually works in the interest of our 
farmers. The Commissioners’ Court 
co-operates with the Chamber in the 
support of this Department. Our 
Junior Chamber has recorded notable 
accomplishments. Plans for the sym- 
metrical development of the Dallas 
of the future have been studied 
throughout the year by our 25-Year 
Program Committee. 


Prominent Visitors Entertained 


HE Chamber has entertained sev- 
eral delegations of prominence, 

and among speakers Chamber mem- 
bers were privileged to hear were, 
Col. William Mitchell, of the Air Serv- 
ice; General Guy E. Tripp, of the 
Westinghouse Electric & Manufac- 
turing Co.; Dean Charles M. Thomp- 
son, of the University of Illinois; Dr. 
G. W. Dyer, of Vanderbilt University; 
Colvin Brown, of the U. S. Chamber 
of Commerce; F. W. A. Vesper, of St. 
Louis, and Richard F. O’Toole, Chief 
Latin-American Division, U. S. Bu- 
reau Foreign and Domestic Commerce. 
Good will tours and courtesy cara- 
vans have been sent over the territory 
to express our appreciation for the 
splendid patronage that has enabled 
Dallas to leap from 216th to 39th city 
in population rank in the Nation in 
only 55 years. I hope every member 
will familiarize himself with all the de- 
tails of service the Chamber is ren- 
dering. All of you members are 
stockholders in this, Dallas’ biggest 
and most important corporation. It 
pays dividends every day in the year, 
but many of these may be overlooked 
because they are not direct dividends. 


1,050 New Members Added 


AM glad to report that through 

our Service Department and the 
work of our members, there have been 
1,050 additions to the Chamber rolls 
the past year, as compared with 630 
in 1924. But we should have twice 
that many additions in 1926; in fact 
the Chamber should have a member- 
ship of 5,000 if it is to measure up 
to the great opportunities ahead. For 
you know the activities of the Cham- 
ber are limited solely by its financial 
support and this comes only from 
membership dues. 

Most loyal support has been re- 
ceived by me the past year from the 
Directors. of the Chamber, this co- 
operation and aid often given at the 
sacrifice of their own business inter- 
ests. I also wish to commend the 
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faithfulness and efficiency of the 
Chamber staff. And at the end of my 
two terms of service as President, I 
wish to offer heartfelt thanks, and the 
thanks of all officers and directors, 
for the most loyal support and co- 
operation of our members. 


Herewith follow summarized re- 
ports of various departments of the 
Chamber, although it is not possible, in 
the brief space available, to cover 
more than the highlights of the work 
that the Chamber of Commerce is 
faithfully handling day after day. 





In Service for the 
Southwest 








ECOGNIZING that Dallas’ future 


growth and prosperity depend 
very largely on the growth and pros- 
perity of communities in her trade 
territory, it has for several years 
been the plan of the Dallas Chamber 
of Commerce to create a department 
to study problems of Southwestern 
communities and to give practical as- 
sistance in the solution of these prob- 
lems. It was foreseen that such a 
service would help establish personal 
contacts between Dallas and other 
communities and help build good will 
for Dallas. Creation of such a bureau 
was one of the major activities prom- 
ised in the campaign for additional 
funds early in 1925. 

The Southwest Development Serv- 
ice, established April 15, 1925, is the 
fulfillment of these plans and prom- 
ises. In the first seven months of its 
existence, this youngest department of 
the Dallas Chamber of Commerce has 
established contacts with 407 Texas 
communities; has rendered direct 
service to 144 towns, and has made 
79 personal visits to 55 different 
Texas places. As the work was 
started on a limited scale, activities 
to date have been confined largely to 
Texas. The response from communi- 
ties has been even more gratifying 
than had been anticipated. Chamber 
of Commerce officials in smaller 
towns have been unanimous in de- 
claring that the new development 
service fills a long-felt need and de- 
mands for the service give ample evi- 
dence of their sincerity. 

The 407 towns with which personal 
contacts have been made are located 
in every part of Texas. Some are in 
remote sections, seldom given slight- 
est attention by larger cities. Many 
are in rich, new territories soon to be 
made more accessible to Dallas trade 
by new railroads and highways. In 
each of these 407 communities, there 
are citizens who have had personal 
contact with the Southwest Develop- 
ment Service, either by visits or cor- 
respondence. They know that Dallas 
stands ready to help them develop 
their own communities. 


Actual Service Rendered 
N 144 of these towns, Dallas has 
found opportunity to render actual 
service. Assistance has been given 
communities in organizing a local 
Chamber of Commerce or reviving an 
inactive organization; securing an ex- 


perienced secretary; planning Cham- 
ber of Commerce membership cam- 
paign, budget, office administration, 
program work, and special activities; 
developing local trade territory; pro- 
moting civic improvement campaigns; 
fostering better farming methods; se- 
curing a county agent; preparing pub- 
licity matter and exhibits; securing 
good public speakers, and in many 
other ways. It has been found that 
there are as many different kinds of 
community problems as there are 
communities, and that a careful study 
of each problem must be made in 
order to render real service. 
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g 1925 Committees of the 2 

Dallas Chamber of 
Commerce 


Committee Chairman 
Directors T. M. Cullum 
Wholesale Mer. Assn._..___.J. A. Rogers 
Retail Merchants’ Assn.....D. L. Whittle 
) Manufacturers’ Assn.____ B. A. Evans 
Military Affairs_.Dr. J. O. McReynolds 
Junior C. of C._... John D. Jacobson 
Agri. Advisory Board ___ J. H. Connell 
25-Year Program _...Frank L. McNeny 
U. S. Chamber Bldg. Fd._..Louis Lipsitz 
) City Plan Financing ____Edward Titche 

Dallas-N. W. Highway__Nathan Adams 
Air-Mail Service Arthur L. Kramer 
Railroad Developments._A. M. Matson 
Dallas Day-State Fair. Jack Biard 
) New Industries 

Good Will Tours 
Courtesy Caravans. 

ES -Otto Lang, Herman Philipson 
Grand Opera Com._____. Herbert Marcus 
Ft. Worth & Denver Celebration 

A. M. Matson 
Ee J. H. Jenkins 
Fire Waste Prevention.._T. E. Jackson 
Traffic Committee Seth Tate 
Chamber Program Expansion____ 
M. J. Norrell 
Const. Amendments ____. H. A. Olmsted 
Natl. Councilor U. S. Chamber 
J. C. Duke 
Municipal Bus Franchise __ G. M. Seay 
Annexations_ __________. Sawnie Aldredge 
Nominating Committee Annual 
Election_........Edgar L. Flippen 
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) Delegation U. S. Chamber District 
Convention._Geo. Waverley Briggs 
Recommendation New General 
M E. R. Brown % 
) Merchants & Manufacturers Trust 
Co. Investigation._Joe E. Lawther 
Membership Committees_________. an 
P George Bird, W. G. Cullum, Henry 
3 Seeligson, W. M. Newman, L. S. 
Dickason. 
Dinner Honoring Federal Reserve 
¢ Agent Louis Lipsitz © 
Entertainment Associated Ad Club 
6 Visitors_._____. Fred E. Johnston 
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The 79 visits to Texas towns were 
made on invitations from the towns 
visited. While on these visits, the 
Dallas representative made surveys of 
local problems, rendered any possible 
service, and often attended important 
meetings. He made it a point to visit 
Chamber of Commerce officers, county 
agents, public officials, and as many 
other leading citizens as_ possible. 
Many visits were made to represent 
Dallas at conventions where county, 
district or state development problems 
were discussed. 

It is also pleasing to note that a 
rapidly increasing number of repre- 
sentatives from Southwestern commu- 
nities are visiting the offices of the 
Dallas Chamber of Commerce for con- 
ferences and information. It might 


be mentioned in this connection that 
69 Chamber of Commerce secretaries 
from all parts of Texas attended a 
luncheon given in their honor by the 
Dallas Chamber of Commerce during 
the 1925 State Fair of Texas. This 
was more than double the number 
attending any previous similar event 
in Dallas. 

The Southwest Development Service 
is constantly compiling information on 
communities, their leaders, problems, 
activities, and resources. This infor- 
mation is secured from newspapers, 
press clipping service, publications, 
reports, correspondence and _ visits. 
Current community developments and 
activities are given proper recognition 
and no opportunity is lost to com- 
mend a citizen of another community 
for a worthy accomplishment or to 
congratulate him on the success of an 
enterprise. 


Co-operation with Existing Agencies 
iggienes co-operation is maintained 


with existing service-rendering 
agencies, such as the United States 
Chamber of Commerce, regional com- 
mercial organizations, state organiza- 
tion of Chamber of Commerce secre- . 
taries, extension departments of state 
colleges, farmers’ organizations, State 
Fair of Texas, and the agricultural 
and industrial departments of railroad 
companies and other large firms. The 
hearty co-operation given by all such 
agencies has been one of the most 
pleasing features of the new work. 
In all its activities, the Southwest 
Development Service has recognized 
the importance of local Chambers of 
Commerce in community development. 
Where such organizations exist, there 
has been the ‘closest of co-operation 
with them. Every effort is made to 
think, talk and work in terms of the 
community being served. Communi- 
ties are approached in the spirit of 
working together for the upbuilding 
of the Southwest and with a mutual 
understanding that both communities 
will benefit from such co-operation. 
With the experience of 1925 and 
the continued hearty co-operation of 
all Dallas, the Southwest Development 
Service hopes in 1926 to make Dallas 
the — “Service Station of the South- 
west.” 





Greatest Convention Year 
Experienced 








ONVENTION work in Dallas has 


received a greater expenditure of 
time, energy and money this year than 
ever before and with gratifying re- 
sults. As this report goes to press, a 
total of 244 conventions or events 
bringing visitors to Dallas have been 
held during 1925, or are scheduled dur- 
ing the remainder of December. At- 
tendance of visitors at these conven- 
tions totals 93,125, according to re- 
cords compiled as carefully as possi- 
ble. The State Fair, with its total 
attendance of around 750,000, is not 
included in the list, and neither is any 
convention bringing fewer than 25 
visitors, this being the basis used by 
practically all convention cities. 
The number of conventions easily 
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exceeds any previous year, shown as 
follows: 


Ce eR EE ee 115 
i ES. 180 
OCEAN 145 
DD ciel ache ee erates 244 


Attendance at conventions this year 
also is well in excess of any previous 
year in Dallas’ history. Last year the 
attendance was 60,000, as compared 
with 93,125 this year. 

Visitors Spend $3,142,968 

T the recent convention of the In- 

ternational Association of Con- 
vention Bureaus, a survey made by the 
membership showed that the average 
visitor spends $11.25 a day in a con- 
vention city, exclusive of his expenses 
enroute. Since the stay of the aver- 
age convention visitor is three days, 
this would mean $33.75 per delegate 
for the 93,125 visitors here the past 
year, or a total of $3,142,968 in new 
money placed in Dallas’ trade chan- 
nels. 

To get the full import of this, it 
might be mentioned that the average 
annual payroll of Dallas factories, ac- 
cording to the 1920 Federal census, 
was $27,263. This would mean that 
the money left by convention visitors 
in Dallas the past year amounts to as 
much as the payroll of 125 industries. 

Other Convention Benefits 


RECENT survey made of each 
A house in a new residential section 
of Detroit showed that one out of 
every 20 families moved to that city 
as a direct result of conventions held 
there. Either they had themselves at- 
tended the convention or they were 
influenced by friends who had attend- 
ed. Perhaps greater than the finan- 
cial returns is the fact that convention 
visitors cannot fail to be impressed by 
Dallas and will give the city valuable 
publicity among their friends. As a 
result of conventions, moreover, Dal- 
las has secured thousands of lines of 
publicity the past year in newspapers, 
trade publications and class magazines 
that will react favorably for the city, 
as well as for all of Texas and the 
Southwest. Conventions here are val- 
uable in that they enable all local peo- 
ple to benefit from the dissemination 
of new ideas and inspiration at the 
convention. 

The Convention Department keeps 
on file every convention held annually 
in the United States, and this year 
has given attention to some 500 of 
these, being able, of course, to invite 
only those where the local interested 
group consents. Employes of the De- 
partment in many instances have made 
trips to conventions with local dele- 
gations. Assistance has been given 
in securing publicity for conventions, 
in handling hotel reservations, arrang- 
ing for auditoriums, making applica- 
tion for special railroad rates, sending 
letters and printed matter to increase 
attendance at a specific convention, ar- 
ranging automobile rides and other en- 
tertainment and in handling a thou- 
sand and one other details that make 
for securing and pleasing convention 
visitors, 

Here’s How You Can Help 
HE greatest problem in conven- 
tion work is securing the inter- 
est of local people in inviting the 
gatherings of organizations with 


which they are connected. We wish 
to thank all the loyal grounvs that have 
invited or entertained conventions this 
year. Outstanding was the entertain- 
ment of the Confederate Veterans, in 
which the entire city took part. An- 
other group deserving particular 
praise is the Dallas County Medical 
Society which entertained the South- 
ern Medical Association this fall and 
then landed the great American Medi- 
cal Convention for next April. The 
educational group entertained the State 
Teachers this fall and are going after 
the National School Superintendents 
for February, 1927. Limited space will 
not permit credit or mention of the 
splendid list of conventions this year, 
or announcement of the many con- 
ventions for 1926 which, from present 
indications, will surpass 1925. The 
1926 list includes so far ten national 
gatherings, and more than 100 other 
conventions. 


There is no man or woman in PDal- 
las who does not belong to some one 
or more organizations holding con- 
ventions annually. How about your 
next convention for Dallas? Dallas’ 
hotel facilities have been doubled the 
past two years, giving us total hotel 
accommodations for 17,500 guests. The 
Hotel Men’s Association is giving the 
Convention Department the closest co- 
operation. Dallas wants and needs 
conventions at all times, but they will 
be especially welcome during the next 
two years, or until our city becomes 
adjusted to its increased hotel facili- 
ties. There has been an enormous 
hotel-building program throughout the 
nation since the War and competition 
for conventions is much keener than 
ever before. The price of Dallas’ 
progress as a convention center is the 
contiruous aggressiveness of its citi- 
zenship as a whole. 





Manufacturing Makes 
Steady Strides 











HE Manufacturers’ Department of 
the Chamber of Commerce has 
been active during the year 1925 un- 
der the direction of its President, B. 
A. Evans, and its Board of Directors. 
More than three hundred factory 
plants have been visited during the 
year and the reports of the factories 
of Dallas to the office of the Depart- 
ment indicate that the factories are 
practically all busy in the full time 
production of merchandise for distri- 
bution throughout the Southwest trade 
territory. 


Instead of the annual Exposition at 
the State Fair, which has been con- 
ducted for the past three years by 
the Dallas Manufacturers’ Association, 
Dallas co-operated with the Texas 
State Manufacturers’ Association in 
the establishment of the Texas State 
Industrial Exposition which was a pro- 
nounced surcess. Much credit is due 
the Texas State Manufacturers’ Asso- 
ciation and its Vice President and 
Manager, G. M. Knebel, for the suc- 
cess of this Exposition and plans are 
now under way which should make the 
1926 Texas State Industrial Exposition 
an éven greater success. 


One of the constant purposes of the 
Manufacturers’ Association is keeping 
before the public the necessity of in- 
creasing the factories of Dallas and 
the inspiring of a consciousness upon 
the part of our citizens to lend a con- 
stant and full support to an enlarged 
industrial program for Dallas, for 
Texas and for the Southwest. 


The year 1925 has been a successful 
one for the Manufacturers’ Depart- 
ment and the year ahead should mark 





B. A. EVANS 
President, Manufacturers’ Association 


a decided advance in the number of 
factories in Dallas, in the output of 
these factories and in the development 
of a growing public consciousness that 
will result in the establishment of 
many more needed industries in Dal- 
las. 





Extending Dallas’ 
Wholesale Market 











successful one in the wholesale 
market of Dallas. Notwithstanding 
the fact that a considerable portion 
of the territory has experienced ad- 
verse conditions, the number of mer- 
chants visiting the market has shown 
an increase over any previous year, 
and, while the volume of sales can not 
be fully forecast at this time, it is 
altogether probable that the total for 
the year will show an increase in 
volume over previous years. 


The administration of J. A. Rogers, 
President of the Wholesale Merchants’ 
Association, has been one marked with 
progress in every department of the 
Association’s work. A comprehen- 
sive advertising campaign was en- 
gaged in during 1925 with “direct-by- 
mail advertising” consisting of more 
than a quarter of a million pieces and 
advertising carried in daily newspa- 
pers with a combined circulation of 
more than one million subscribers. 


Six style shows have been held 
during the year with a combined at- 
tendance of more than twelve thou- 


ae year just closing has been a 
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sand, and, through this means, Dallas 
has been sold to the merchants of the 
Southwest as a style center. 


The Wholesale Luncheon Club, com- 
posed of members of the Wholesale 
Department, has held regular meet- 
ings during the year with an average 
attendance of seventy. This club, first 
under the presidency of King H. 

an 





JOHN A. ROGERS 
President, Wholesale Merchants’ Association 


Dugan, and now under the presidency 
of M. I. Freedman, has done good 
work in promoting a co-operative 
spirit among the wholesalers of 
Dallas. 


The membership of the Association 
has been increased during the year of 
1925 and a general forward movement 
has marked the work of the Associa- 
tion. 


The wholesale market looks toward 
1926 with confidence, fully expecting 
the New Year to hold the fulfillment 
of enlarged plans for the wholesale 
market. 

Taken as a whole, the year just 


closing has been one of progress and 
material achievement. 


data on the city furnished to a large 
number of encyclopedias, atlases and 
directories, published chiefly in the 
North. 


The local press has co-operated 
closely with the Chamber of Commerce 
and more than two and a half thou- 
sand items have been carried men- 
tioning the activities of this organiza- 
tion. A great many feature stories on 
different phases of the industrial and 
commercial life of the city have been 
given prominent play in the news- 
papers and on many occasions the 
Publicity Department has helped com- 
pile the data. 


Research has been carried on along 
various lines for many Chamber mem- 
bers and much information and new 
statistics worked up. Among the im- 
portant surveys released this year 
were the manufacturing volume of 
Dallas in 1925; the export trade of 
this city during 1924; the position of 
Dallas as a flying center and statistics 
on Dallas, Texas and the Southwest. 


Magazine “Dallas” Growing 

CC ALLAS” completes its fourth 

year with this issue. It has 
steadily grown in prestige and value 
as a publicity medium. The aim of 
this magazine has been to keep the 
members of the Dallas Chamber of 
Commerce in touch with the organiza- 
tion; show the people of this city the 
many and varied aspects of its com- 
mercial make-up; inform Dallas and 
the world of business conditions in 
this section and stimulate city pride 
and “Dallas Spirit.” 


Every effort has been made to con- 
stantly improve the contents and ap- 
pearance of the publication and a con- 
stantly greater advertising patronage 
has made this possible. 


In addition to circulating among 
local business men, “Dallas” carries its 
its message from Canada to Mexico 
and from the Atlantic to the Pacific. 





Telling the World 
About Dallas 








Scope of Dallas Retail 
Market Grows 











O advertise Dallas to the world is 

one of the major activities of the 
Chamber of Commerce. Each year the 
importance of reliable and construc- 
tive publicity is gaining more recogni- 
tion as one of the basic elements for 
community growth. The Dallas Cham- 
ber of Commerce always attempts to 
be conservative in its statements and 
the statistics and word of the Dallas 
Chamber are considered as authorita- 
tive throughout the United States. 


One of the chief functions of the 
Research, Statistics and Publicity De- 
partment is in furnishing information 
regarding the opportunities offered by 
Dallas to new citizens and furnish- 
ing sources of supply to merchants 
throughout the Southwest. More than 
7,000 letters of this nature were han- 
dled by this department during 1925. 
In addition some 5,500 telephonic and 
personal requests were answered. Ap- 
proximately 62,000 pieces of printed 
matter have been sent out and revised 


NCREASING good will for the 

Dallas retail market over the ter- 
ritory has been one of the chief ob- 
jectives of the Retail Merchants’ De- 
partment the past year. Dallas in 
retail prestige now ranks with cities 
of 500,000, according to the state- 
ments of visiting business experts. 
The more than 3,000 retail concerns 
of Dallas transacted some $260,000,000 
worth of business the past year. 


A continuance of the popular 
“Courtesy Caravans” was one of the 
plans used in furthering the famil- 
iarity of our neighbors with Dallas. 
Courtesy Caravans, well attended 
and well received, were sent to Mc- 
Kinney and Corsicana. The effect of 
the tours was heightened by the dis- 
tribution of printed matter descrip- 
tive of Dallas and by advertising and 
news stories in the press of those 
cities. Motion pictures made on the 
Corsicana tour were shown in Dallas 
and later sent for free use in the- 





aters in the towns visited. The De- 
partment also co-operated with mo- 
tion picture photographers in _se- 
curing films in various other neigh- 
boring towns, these being shown in 
Dallas theaters. 


Further information about Dallas, 
including its hotels, theaters, golf 
courses, railroad facilities, retail mar- 
ket and other features, is being car- 
ried in a series of newspaper adver- 





D. L. WHITTLE 
President, Retail Merchants’ Association 


tisements, being carried in the local 
press over a period of three months. 
This publicity is proving helpful in 
bringing more out-of-town holiday 
shoppers and in promoting earlier 
Christmas shopping. 

The Retail Department has co- 
operated in the work of the South- 
west Development Service Department 
of the Chamber and had representa- 
tives on the Chamber of Commerce 
annual good will tour, West Texas 
Chamber Convention, a community 
trip to Mesquite, and various other 
tours over the territory. 


Aid Grand Opera Work 

HE Secretary of the Department 

was loaned to the Grand Opera 
Committee for an extended period to 
aid in successfully staging Grand 
Opera here. Representatives were 
sent to the annual meeting of the 
Retail Merchants’ Association of 
Texas and the 1926 convention se- 
cured for Dallas. Close co-operation 
was given the Convention Department 
of the Chamber in connection with 
the securing and entertainment of 
conventions, and in securing a larger 
attendance at conventions and other 
events. 

Assistance was given the Junior 
Chamber of Commerce in promoting 
attendance on Dallas Day at the State 
Fair. Assistance was also given in 
connection with securing air mail for 
Dallas. A committee has been work- 
ing with the Kessler Plan Associa- 
tion in studying traffic conditions, the 
necessity for cutting streets through 
some of the long downtown blocks 
and other matters of vital interest. 
Merchants have been urged to en- 
force more careful driving by their 
delivery men. 

Legislation affecting retailers has 
been given close study—local, State 
and National. Meetings have been 
held with the City Commission. Aid 
was given in the passage of the State 
measure known as the “Bad Check” 
bill. The Department has co-operated 
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with the Better Business Bureau, Mer- 
chants’ Retail Credit Association and 
Stores’ Mutual Protective Association, 
as well as National and State retail 
organizations. A study has been made 
looking to quicker express deliveries 
in the downtown district. 


Several bulletins have been issued 
containing trade information or other 
data of value to members. Uni- 
formity in summer closing and closing 
for certain holidays has been fostered. 
Helpful publicity in the local press 
has been secured on retail affairs. 
The Department has lent ready co- 
operation to all activities of the 
Chamber of Commerce, even though 
some of these had no direct bearing 
on the welfare of retailers. 





Junior Chamber Has 
Active Year 





HE outstanding accomplishment 

of the year by the Junior Cham- 
ber of Commerce was the erection 
of the Ferris Plaza Waiting Station 
opposite the Union Terminal. The 
purpose of the station is to house an 
information bureau and to provide 
shelter for people arriving in Dallas 
at the Union Terminal Station and 
desiring to catch street cars and in- 
terurbans to reach their final destina- 
tions. The building is an ornamental 
brick structure sixty feet long by 
thirty feet wide. It is maintained by 
the Park Department of the City and 
operated by the street railway and 
interurban interests. The building 
adds greatly to the utility of the Plaza 
without detracting from its beauty. 


The erection of this building was 
made possible by the generosity of 
sixty-three Dallas firms and individ- 
uals who contributed either material, 
money, or services to the completion 
of the project. The dealers in building 
material of the city contributed the 
materials for the building, amounting 
in all to about $4,000, and the traction 
companies and utilities most interested 
contributed enough money to pay the 
labor cost of the erection, which total- 
ed $2200. A bronze tablet has been 
prepared and put up inside the sta- 
oe listing the names of the contrib- 
utors, 


Another completed project of which 
the Junior Chamber is particularly 
proud is the publication of a booklet 
entitled, “Know Dallas.” This booklet 
was written last year by members of 
the organization to be used as a sup- 
plementary textbook in the Public 
Schools of Dallas. It was printed this 
spring by the Board of Education in 
the shop at the Bryan Street High 
School and will be used by classes in 
civics and kindred subjects in both 
the high schools and the elementary 
schools. 


Copies of “Know Dallas” were for- 
warded by the Chamber of Commerce 
to the public libraries of all cities in 
the United States of 100,000 or more 
population. A limited’ number of 
copies were also purchased by the 
tae, Chamber and distributed local- 
y. 


Broadcasting Dallas 


HE Junior Chamber started early 

in the year a number of pro- 
grams broadcasting Dallas over the 
radio. A series of four-minute speeches 
was begun on January 8th and con- 
tinued three or four times a week 
until March 14th, including 45 talks on 
such subjects as, “Dallas as a Retail 





JOHN D. JACOBSON 
President, Dallas Junior Chamber of Commerce 


Center,” “The Railroad Facilities of 
Dallas,” “Dallas as an Educational 
Center,” etc. This work was done by 
the Public Speaking Club of the Junior 
Chamber and brought praise from all 
corners of the United States. 


In co-operation with the school 
authorities and the Palace Theater, 
industrial films of an educational na- 
ture were shown to the students of the 
elementary schools in continuation of 
a series started in the fall of 1924. 


Pictures showing the production of 
natural gas, oxygen, and ingot iron 
were included in this year’s program, 
as well as a safety film entitled “Play 
Safe,” which was shown in the schools 
for a period of two weeks. 


Dallas Day at Fair 


HE campaign to stimulate attend- 

ance at the State Fair on Dallas 
Day was handled this year by the 
Junior Chamber. The preliminary 
work resulted in a general closing of 
business houses and offices at 12 
o’clock on that day but the weather 
seriously interfered with the attend- 
ance. In spite of the constant rain 
throughout the day, the records 
showed that 48,000 people passed the 
turnstiles. 


In co-operation with the County 
Agricultural Agent, the Junior Cham- 
ber members paid the expenses of four 
Dallas farm boys to the annual short 
course held at the Texas A. & M. Col- 
lege in July. These four boys were 
the members of the Dallas County 
Stock Judging Team and they made a 
very creditable showing in the State 
contest. 


Appointments were recently made 
by the Junior Chamber that will in- 
sure close co-operation between the 
Junior Chamber and the Kessler Plan 
Association. Representatives of the 
young men’s organization will be 
made members of all of the commit- 
tees of the Kessler Plan Association 
and will do their bit in carrying out 
the city-wide program of that asso- 
ciation. 








DALLAS CHAMBER OF COMMERCE 
PRELIMINARY OPERATING STATEMENT FOR 1925 
(December Estimated) 





RECEIPTS 
Membership Dues and Budget Subscriptions............ $121,500 
ME GOMING: “DIQUIRS  .nc2 2 csr css eons 13,050 
ee Rance a Se nae ER 3,950 
TOCA OCC NGG 252 ooo oss $138,500 
EXPENSES 
General Operation, Service, Membership, Finance, 
2 Maer eRe tetera Rees RL ee ep eee eer 2,780 
Wholesalers, Manufacturers, Retailers, Conventions, : 
roel 2g 1912 27 ees 21,380 
Additional Convention Work......................-:.cccccss:eceeeeee= 3,300 
New Industries and Traffic Department.................... 24,620 
Agriculture (Dallas County) .«............-.---2--.c---<20es--+--- 2,940 
Southwest Development Service ............0....2.22.--.:0:---+- 4,890 
Junior Chamber of Commeree ....................-<.---.-.<.--.s<.-- 1,300 
fg: 13,030 
Committee and Special Expense ................000002000.2000.2. 5,400 
ESUHIITIS WERT ENANCE «nose csecnec cases -cnsceccecensenseccncsoessnensnase 7,510 
ic EE eee an re Ora een ene neve ea 3,100 
Interest on Deferred Building Payments.................. 5,000 
Payments on Building Account Principal.................. 10,090 
SSUMGS TMPTOVEMONES © <a. .nccaci. sas cicsasessnesaiecsccsecceosvases 3,250 
UE TE ICTIRC ooe oi e $138,500 


NOTE.—Statement does not include special funds for advertising, 
trade trips, etc., which were financed by those who particij‘ated. A 
complete audit of the books was made on June 30, 1925, and will be 


repeated December 31, 1925. 
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Keeping Dallas in Lead 
Agriculturally 











HE County Agricultural Exten- 

sion work has had a very suc- 
cessful year. This work is conducted 
by the Agricultural and Mechanical 
College of Texas in co-operation with 
the Dallas Chamber of Commerce and 
the Commissioners’ Court of Dallas 
County. The offices of the County 
Agent are in the Chamber of Com- 
merce building and are operated as 
the agricultural department of the 
Dallas Chamber. 

Over four thousand men and boys 
have received practical ideas on the 
best methods of farming, successful 
and proven practices of livestock keep- 
ing and scientific methods of poultry 
production. There are eight well or- 
ganized communities in the county 
through which this information is dis- 
seminated. 

Among the practical demonstrations 
carried on during the present year 
may be mentioned: Pruning, spraying, 
terracing, conservation and poultry 
culling. Balanced rations for stock 
have been furnished to a large num- 
ber of livestock breeders and many 
registered sires placed on the farms of 
Dallas county. One outcome of the 
work done during the past few years 
is the fact that all registered herds 
are tuberculin-free or are under the 
process of accreditation. 

The following varieties of wheat 
have proven very satisfactory in Dal- 
las County: Mediterranean, Kanred 
and Smooth head. Demonstrations 
have been held on fifteen farms in 
field selection of seed corn. As a re- 
sult it is hoped to increase the corn 
yield at least 25% in the next two 
years. 

Several hundred boys have been en- 
rolled in the Boys’ Agricultural Club. 
These are grouped in twenty-five com- 
munity clubs, each conducting a 
special line of work as called for by 
community conditions. 





Work Among the Women 
of Dallas County 











EPORTS of the Home Demon- 

stration agent show results 
which indicate that the women and 
girls of Dallas County are not the 
“isolated group” so often spoken of. 

In all the larger schools of the 
county, where courses in Home Eco- 
nomics are not offered, the girls have 
been organized into clubs which study 
food preparation, clothing and similar 
subjects. Practical work is done in 
poultry, gardening and dairying in- 
struction. 

During the year these girls’ clubs 
have won nine State prizes, thirteen 
State Fair prizes, seven short course 
scholarships at College Station and 
nine to the State Fair Encampment. 

Home Demonstration clubs are con- 
ducted .among the women of the 
ccunty and the work thus far done has 


proven very satisfactory. For the 
futherance of this work a group of 
Dallas county women meet each week 
to plan the club work. 

The county programs for 1926 as 
now outlined will give an idea of the 
scope of the Home Demonstration 
work. Subjects to be covered are: 
Budgeting, millinery, canning, gar- 
dening, art in the home, clothing, 
school lunches and other home-interest 
mhatters. From this brief summary it 
will be seen that the work is essen- 
tially practical. 

Dallas county has a Federation of 
Rural Clubs of which it can be justly 
proud. Not only do these clubs foster 


REG DIK SLAIN ALDIMIR SIA 
A Good Investment 


Is your file of back numbers of 
“Dallas” complete? 


: If not, you will surely want 


to add a cloth-bound copy of 
Volume 4 to your library. 


A complete history of 1925 
Dallas. Articles, statistics, il- 

% lustrations, covering all phases 
of the commercial and industrial 
life of Dallas. 


Only 50 copies are available. 
Sold to members at cost. 


Address: Magazine Depart- 
ment, Dallas Chamber of Com- 


6 merce. 
Ke OP eMC MIMIC) 3 
community spirit but they advance 
the civic, social and _ educational 
standard of this county. 

A pageant, written by a Dallas 
county woman, has been presented a 
number of times. Its theme was his- 
torical and did much to stimulate an 
interest in early Texas history. 

All these projects are carried on by 
the women of the county through the 
inspiration and help of the Home 
Demonstration agent. 


Chamber Adds 1,050 
Members in 1925 


KEIM IWC WMI TMCS TMCS) 


Cry 





Department is 5,000 members for the 
Chamber and, with the assistance of 
more loyal workers, hope is expressed 
that the aim will be attained. 
During the year the Service Depart- 
ment co-operated closely in the han- 
dling of the “Greater Dallas” series 
of meetings, which have proven so 
popular and helpful in stimulating the 
famous Dallas Spirit. The Depart- 
ment desires to give full service to 
members and welcomes all sugges- 
tions and requests for such service. 








HE Service Department, charged 

principally with the responsi- 
biiity of handling membership activi- 
ties, reports 1,050 new members se- 
cured during the year, as compared 
with 630 in 1924. The Department 
has issued and mailed 25,000 copies 
of a weekly service bulletin, has made 
750 calls on new concerns and written 
letters to 350 new concerns and has 
handled 1,750 special calls for various 
services to members. In addition re- 
sponse has been made by telephone 
or letter to many requests. 

The Department wishes to extend 
most hearty thanks to the Member- 
ship Committees and individuals who 
gave such valuable co-operation dur- 
ing the year. This includes the special 
committee working under the Cham- 
ber Program Extension Campaign in 
January, which added between 400 
and 500 members. The goal of the 


New Industries Work 
Successful 





HIS report is for the period 
January ist to November 21st, 
1925. During this time a grand total 
of 660 new businesses started in Dal- 
las. Of the entire number of new con- 
cerns for Dallas, 102, or 15142% were 
representative concerns from other 
cities. 


Upon this basis by the end of the 
year the grand total of concerns open- 
ing in Dallas will probably reach 750 
and, using the same percentage basis, 
the number of “foreign” concerns will 
probably reach 112. 


The list of foreign concerns which 
have opened in Dallas during 1925 in- 
cludes only those which have estab- 
lished direct sales offices, warehouses, 
factory branches, and manufacturing 
plants, and does not include a large 
number of foreign concerns which 
opened in Dallas during 1925 by means 
of distributors. A large number of 
concerns, especially in the furniture 
line, during 1925 secured representa- 
tion in Dallas by means of local dis- 
tributing companies, warehousing 
agents, and similar representation. 
Foreign concerns opening in Dallas 
during 1925 by this method aye not in- 
cluded in the total of 102 as given 
above. As a matter of fact, more 
than 125 concerns secured agents, rep- 
resentatives and distributors in Dallas 
during the year. 


Quite a large proportion of these 
concerns were secured through the ef- 
forts of the New Industries Depart- 
ment. A large volume of printed mat- 
ter describing the advantages of Dal- 
las has been sent out by the depart- 
ment during the year and, in many 
cases, the recipients stated that they 
would not be interested in opening di- 
rect branches or offices but did desire 
to secure local representation. The 
New Industries Department maintains 
a file of manufacturers’ agents, distri- 
bution companies, and sales represen- 
tatives showing the products handled 
and the firms represented. In a num- 
ber of cases these requests for local 
representatives were passed to local 
concerns interested in the products 
with the result that many of the for- 
eign concerns mentioned are now op- 
erating in Dallas through represen- 
tation by Dallas salesmen, agents and 
distributors, most of whom are mem- 
bers of the Dallas Chamber of Com- 
merce. : 


This particular phase of the work 
has been carried on with the thought 
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in mind that foreign concerns secur- 
ing Dallas representation would later 
on, when business conditions as rep- 
resented by volume of sales justified, 
open their own direct branches. In 
fact, this has happened in several 
cases during 1925. 


In addition to maintaining the list 
of Dallas distributors and agents the 
department has frequently published, 
under the heading “Business Oppor- 
tunities” in the magazine “Dallas,” 
short notices setting forth the re- 
quirements of foreign manufacturers 
who desired representation in Dallas. 
Quite a number of Dallas agents and 
salesmen secured the representation of 
these foreign concerns through this 
medium. 

Prospects Bright. 


In addition to the concerns listed, 
it should also be noted that the 
department now has on file state- 
ments from a number of concerns 
with which the department has been 
corresponding to the effect that they 
would open branches in Dallas shortly 
after the first of the coming year. 
Two of these will open complete 
branch factories in Dallas. Inasmuch 
as this information was divulged to 
the department in confidence, the 
names of these concerns are not given 
in this report. 


The department is also negotiating 
with a number of concerns which it is 
believed will also open branches in 
Dallas in the near future, although 
statements to this effect have not 
been authorized by the firms in ques- 
tion. 

Research Work. 


A large amount of research work 
has been done by the department in 
various lines and the information de- 
veloped is being compiled in a form 
suitable for presentation to prospec- 
tive new industries. As an example 
of this is the “Glass Bottle Survey” 
prepared by the department. Excerpts 
from this survey are published on 
page fifteen of this number of “Dal- 
las.” This survey is the first of a 
series which will include kaolin (china 
clay), iron and steel products, shoes, 
tin cans, clothing and other needed 
Dallas industries. 


In addition to other research work 
done by the department a complete re- 
vision of the Industrial Survey was 
made. Three hundred copies of this 
survey were printed and a large num- 
ber have been furnished to prospec- 
tive new industries. The Magic Cir- 
cle folder has been sent to approxi- 
mately three thousand firms in vari- 
ous sections of the United States. A 
further supply of the revised Magic 
Circle folder is now on the press. 


The November issue of “Dallas”, 
known as the “Industrial Number”, 
has been sent to a specially selected 
list of prospective new concerns. The 
department co-operated very closely 
with the magazine department in pre- 
paring this number and furnished a 
substantial share of the statist’cal in- 
formation contained in the industrial 
number. The department also pre- 
pared several of the articles used in 
the Industrial Number. The depart- 
ment mailed copies of ‘the Industrial 


Number to more than five hundred 
manufacturers in other cities, a large 
number of which, so far as is known, 
had never received any information 
about Dallas. The list was especially 
selected by the department to include 
manufacturers interested in the par- 
ticular information developed in the 
Industrial Number, and only those 
concerns were included which had a 
substantial rating with the commercial 
agencies. To date, the replies re- 
ceived from manufacturers, to whom 
the survey was sent, indicate that a 
great deal of interest has been en- 
gendered by the Industrial issue, and 
it will probably result in a number of 
these concerns opening branches in 
Dallas during the coming year. 


Legal Work. 


The department has also been work- 
ing upon the matter of Texas foreign 
corporation laws. In this work, a re- 
sume of the foreign corporation laws 
of practically every State in the Union 
has been prepared and, in addition, a 
tabulation has been made up showing 
the principal features of these laws in 
each State. In the work of bringing 
new concerns to Dallas, one of the 
chief resistances encountered is the 
apparently unusual costs to a foreign 
concern doing business in Texas. The 
information developed on this question, 
as mentioned above, is for the purpose 
of showing that these costs are not 
unusually high and, in many cases, 
are lower than in other States. 


The department has co-operated 
very closely with the Transportation 
Department in furnishing rate infor- 
mation to new concerns. A _ large 
number of rate statements have been 
made up to show prospective new in- 
dustries the advantages of doing busi- 
ness from Dallas. In several cases 
similar information has been furnished 
to foreign concerns now maintaining 
sales offices in Dallas, with the pur- 
pese of showing them the advantages 
of maintaining in this city complete 
factory branches. 





Transportation Depart- 
ment Very Active 











HIS report is for the period of 
January 1st to November 24th, 
1925. 


1. The Traffic Committee up to 
and including November 24, held 
twenty-two meetings with an average 
attendance of 11 members. This is 
four meetings more than were held 
during 1924. At these meetings, 
twenty-three visitors or guests were 
entertained concerning various mat- 
ters relative to the welfare of the city 
and the transportation situation. 


2. The Traffic Committee holds 
meetings on the first and third Tues- 
day of each month and these meet- 
irgs are open to the Dallas shippers 
and members of the Chamber of Com- 
merce for the discussion of transpor- 
tation problems, and the committee is 
highly gratified that the Dallas ship- 
pers as well as the Dallas railroads 


are freely consulting and co-operating 
with the Committee. 


8. Four supplements were issued to 
Rate and Routing Circular No. 4, and 
distributed to all Dallas shippers. 
These supplements were made neces- 
sary by reductions in rates occasioned 
by the entry of the Fort Worth & 
Denver Railroad into Dallas June 1, 
and by changes in routing authorized 
by the Traffic Committee. 


4. A number of complaints against 
several carriers were handled by the 
Traffic Committee, and adjusted to 
the satisfaction of all concerned. In 
the majority of the cases, the Commit- 
tee’s investigation showed that the 
shippers were at fault, either by im- 
properly routing their merchandise or 
overlooking the departure time of the 
various package cars out of Dallas. In 
other cases the carriers were found to 
be at fault and when corrections could 
not be made by the carriers, the rout- 
ings were changed. In this connec- 
tion the department makes every ef- 
fort to see that shippers follow the 
instructions contained in the circular, 
and that they fully realize the impor- 
tance of this. This point is stressed 
here because the routing of merchan- 
dise out of Dallas via the lines that 
give the best service is paramount to 
the continued success of the Dallas 
package cars. 


5. In an active campaign with the 
carriers, the department succeeded in 
making eighteen (18) improvements 
in the package car service out of Dal- 
las. In detail these improvements 
are: 

(a) Dallas to Vernon; (b) Dallas to Denver 
points, Rhome to Henrietta; (c) Dallas to 
Galveston ; (d) Dallas to Chillicothe; (e) Dallas 
to Bowie, Chico and Park Springs; (f) Dallas 
to Dublin; (g) Dallas to Honey Grove; (h) 
Dallas to Katy points, Wichita Falls, to Altus, 
Okla. ; (i) Dallas to Hurst; (j) Dallas to Sweet- 
water; (k) Dallas to Santa Fe points, Gan- 
non to Southland; (1) Dallas to Santa Fe 
points, Slayton to Ferguson; (m) Dallas to 
Santa Fe points, Lofton to La Mesa; (n) 
Dallas to Lubbock; (0) Dallas to Santa Fe 
points, Idalou to Seagrave; (p) Dallas to 
Plainview ; (a) Dallas to Santa Fe points, 
Lider to Floydada; (r) Dallas to Santa Fe 
points, Amarillo to Finney and Farwell. 


6. Special passenger rates were se- 
cured for the Spring and Fall Trade 
Trips, the School Teachers’ Conven- 
tion, and the Confederate Reunion. 


Dallas Shippers Saved Large Sums 


7. The department has handled 
many claims and complaints direct 
with the railroads for various ship- 
pers of Dallas and succeeded in secur- 
ing satisfactory rate adjustments in a 
large number of cases. In addition, a 
large number of cases were handled 
before the Interstate Commerce Com- 
mission and the Railroad Commission 
of Texas. Among the most important 
of the many cases handled are the fol- 
lowing: 

(a) Transit rates on pipe. Attended hear- 
ing at Tulsa, Oklahoma, protesting granting 
of transit on this commodity at St. Louis 
without an equal privilege at Dallas. Case 
still pending. 


(b) Express Rates. Appeared in three cases 
before the Railroad Commission of Texas in the 
natter of supplemental rates in the classifica- 
tion of express merchandise between points in 
Texas. In two of the instances we were co- 
operating with the express company. In the 


(Continued on page 22) 
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OVEMBER materially helped this year increase its lead over 1924. Building has again forged 
ahead and now leads the 1924 figures by more than $500,000. Increases for the first eleven months 
of 1925 as compared with 1924 are: Real Estate Teonatere, 25%; Bank Clearings, 16%; Debits, 
y) 19%; Postal Receipts, iti Building Permits, .018%. 
REAL ESTATE TRANSFERS, DALLAS COUNTY BANK CLEARINGS DEBITS TO INDIVIDUAL — 
1924 1925 924 1925 1y24 
January $ 5,966,506 $ 7,182,127 $ 175,728,270 $221,291,763 $203.546,000 $268, 399, 000 
February 6,520,472 166,206,564 204,232,270 168,471,000 203,672,000 
Marth 7,447,807 174,544,239 216,108,449 165,481,000 219,568,000 
eR ee 981, 7,086,458 160,062,097 179,608,181 163,104,000 184,462,000 
May 8,992,467 151,836,313 166,792,239 156,441,000 175,781,000 
June 9.197,746 147,768,351 177,510,437 145,519,000 184,294,000 
July 6,540,717 147,647,935 184,580,172 147,278,000 184,649,000 
August 7,791,921 149,975,148 178,289,499 145,100,000 168,769,000 
September 6,111,218 218,421,658 241,091,583 190,790.000 211,992,000 
October 6,265,171 268,289,401 283,792,035 236,115,000 265,837.000 
November 6,835,639 218,684,948 246,879,294 208,127,000 235,196,000 
Sub-Totabe sccccccccccceccereceone $64,272,730 $80,521,238 $1,979, 159,924 $2,300, 125,922 1,929,972,000 2,298,119, 000 
D BR ic eh 6,206,582 229,634,948 248,773,000 
Totals $70,479,312 $2,208,784,872 $2,178,745,000 < 
POSTAL RECEIPTS BUILDING PERMITS WATER ene a 
1924 1925 1924 1925 1924 
OE $ 258,268.58 $285,183.15 $ 2,996,770 $2,908,070 42,808 6. $28 
MMR, (ose 266,450.79 272,484.56 2,179,694 2,147,552 43,096 47,175 
March 264,827.25 281,863.02 2,712,158 2,058,841 48,412 47,675 
April 249,848.40 263,172.89 2,221,890 3,348,282 48,765 48,210 
May 229,122.02 246,524.66 2,726,780 8,804,113 44,171 48,666 
June 236,959.56 264,010.62 1,882,666 1,649,972 44,520 49,010 
July 206,208.24 244.428.75 2,280,311 1,990,346 44,807 49,654 
August 224,249.26 256,298.17 2,358,862 1,496,753 45,183 50,152 
ER a: 266,754.08 297,460.69 2,476,733 2,611,204 45,542 50,538 
October ..... ... 296,848.09 338.438.08 2,769,282 2,239,490 45,881 50,840 
November 277,622.82 $23,721.53 1,047,468 1,827,107 46,220 51,211 
i a Se AES 46,510 
oe Sy Cn eer. $2,770,654.04 $3,073,581.12 $25,602,114 $26,071,730 
D b 384,€74.18 940,110 
0 eae Re ER $3,105,328.17 26,542,224 
4,108,340 
Greater Dallas $30,650,564 
METERS ELECTRIC LIGHT CONNECTIONS TELEPHONE CONNECTIONS 
1925 1924 1925 1924 1925 
January 51,380 45,361 50,007 48,974 64,190 
February 51,847 45,516 50,400 49,313 54,756 
March 52,107 45,826 50,748 49,758 55,196 
_ See 52,364 46,162 51,161 50,405 55,725 
May 52.680 46,462 51,618 50,724 56,4:3 
June 53,005 46.695 51,882 50,834 56.518 
July 53.416 47,034 52,168 50.926 56,661 
August 538,855 47,449 52,619 51,128 57.189 
CEES SS 48,976 54,475 48.199 53.463 51,798 57,532 
October 49,625 55,432 48,882 54 242 52,691 59.601 
eae 50,401 56,311 49,454 54,645 53,307 60,048 
ber ....... 51,166 49,823 53,706 % 


We are indebted for the statistics shown on this page to: 
Record; Post Office; Building Inspector; Dallas Power & Light 


Dallas Clearing House Assn.; Federal Reserve Bank; Commercial 
Co.; Water Department; Dallas Gas Co.; Dallas Telephone Co. 5 





Phone Connections Pass 
Sixty Thousand Mark 


At the end of November Dallas had 
60,048 telephones in service. This 
means that Dallas has 5,000 telephones 
more than any other city in Texas. 

The latest figures on the number of 
telephones in various cities show that 
New Orleans has 56,848 stations, At- 
lanta 355,337, Nashville 27,699, Birm- 
ingham 30,573 and Memphis 38,889. 
During the present year Dallas has 
added 6,342 telephone connections. 

Dallas has approximately one tele- 
phone for each four persons, one of 
the largest per capita showings in the 
United States and by far the largest 
in Texas. 

Another example of the importance 
of Dallas is demonstrated in the open- 
ing of a direct telephone circuit be- 


tween this city and Los Angeles. Dal- 
las can now call Los Angeles without 
replacing the receiver. 


Direct lines are now in operation 
from Dallas to principal Texas points 
and also to New Orleans, Memphis, 
Kansas City, St. Louis and Chicago. 


Dallas is near the top of all cities 
of the Nation in the matter of long- 
distance calls. Dallas averages one 
long-distance call for each telephone 
in use and, by the same comparison, 
leads Kansas City, St. Louis and Chi- 
cago. 

0 


Dallas Firm Celebrates 
Fiftieth Anniversary 


The Moroney Hardware Company 
last month celebrated its fiftieth anni- 


versary as one of Dallas’ leading busi- 
ness institutions. Originally estab- 
lished in 1875 under the trade name 
of Moroney & Company, it was incor- 
porated as the Moroney Hardware 
Company in 1885. Starting with an 
original capitalization of $50,000 the 
earnings of this concern have built up 
the present capital of $500,000. 


This company occupies a four-story 
fireproof building at Ross Avenue, 
Market and Jefferson Streets. Offi- 
cers of this firm are: J. M. Moronev, 
president; T. J. Moroney and J. 
Walsh, vice presidents, and P. A. Rich- 
ardson, secretary-treasurer. 


Sidney G. Abbott has been appoint- 
ed executive secretary and manager of 
the Dallas University Club. 




















Dallas Manufacturing Opportunities 


New Industries Department of the Dallas Chamber of Commerce Points Out the 
Need of a Glass Bottle Factory in Dallas 


(Editor’s Note: This is the first of a series of ar- 


ticles designed to point out opportunities for the 
profitable investment of either local or outside capital in 
needed manufacturing plants in Dallas. Interested man- 
ufacturers or capitalists may secure a complete survey 
covering this project upon application to the New In- 
dustries Department.) 


¥! ALLAS is the center of a 
territory which consumes 
unbelievable quantities of 
glass bottles of all de- 
scriptions, yet there is no 
: bottle plant in Dallas to 
supply the enormous demand. Every 
manufacturing condition, from raw 
material to the buying market, favors 
the establishment in Dallas of a glass 
bottle factory. 





Consumption of Glass Bottles 


ECENTLY the New Industries 
Department sent a questionnaire 
to consumers of glass bottles in an 
endeavor to learn the actual demand 
for these products. The questionnaire 
was limited to consumers within 100 
miles of Dallas, but the replies indi- 
cate that within this restricted area 
of Texas there is a sufficient demand 
to warrant a bottle plant in Dallas, 
regardless of the total consumption of 
Texas, or of the Southwest. Many 
firms reported “Use Large Quanti- 
ties,” ete., but in the following tabula- 
tion these replies have been disre- 
garded and nothing but the definite 
statements of the users employed. 
The replies to this questionnaire 
show the following annual consump- 
tion of glass bottles within 100 miles 
of Dallas: 
Miscellaneous vinegar bottles, 2,000 
gross. 
Bluing bottles, 3,600 gross. 
Gallon bottles and jugs, 8 carloads. 
Milk bottles, 40,000 gross. 
Soda water bottles, 200,000 gross. 
Furniture polish bottles, 2,000,000 
bottles. 
2-oz. prescription bottles, 64,000 
gross. 
2-oz. and 4-oz. drug bottles, 40 car- 
loads. 
40-o0z. jugs with bale handles, 4,000 
gross. 
Catsup and grape juice bottles, 16 
carloads. 


Replies were also received on nu- 
merous other types of bottles, but the 
foregoing is sufficient to demonstrate 
the consumption and, hence, the need 
of a Dallas factory to supply the de- 
mand. 


Few bottle plants attempt to man- 
ufacture all varieties of bottles, but 
confine themselves to one or two 
special types. This being the case, it 
may be assumed that a prospective 
Dallas bottle manufacturer would con- 
form to general practice in this re- 
spect. An examination of the fore- 
going figures will show that the larg- 
est consumers of glass bottles are 
the dairies and bottling concerns. A 
manufacturer specializing in milk and 


soda water bottles would find a large 
market for his wares in the city of 
Dallas alone. Within 100 miles of 
Dallas the annual consumption is 
200,000 gross of soda water bottles 
and 40,000 gross of milk bottles. 


The area of Texas within 100 miles 
of Dallas comprises but 12% of the 
total area of the State, yet it con- 
tains nearly half the population. An 
estimate of the total annual consump- 
tion of glass bottles in Texas, there- 
fore, as confined to the two types 
under consideration, would be approx- 
imately 80,000 gross of milk bottles 
and 400,000 gross of soda water bot- 
tles. No attempt has been made to 
estimate the total requirements of the 
Southwest. Regardless of the bottle 
consumption for the whole territory, 
it would appear that a Dallas factory 
manufacturing 29,800,000 soda water 
bottles and 800,000 milk bottles an- 
nually, would be taxed to capacity. 
This production would supply only 
that part of Texas within 100 miles 
of the city of Dallas. 


Patronage 

HE questionnaire previously men- 
tioned asked if the user would 
patronize a Dallas bottle factory in 
case one were established here—price 
and quality of product, of course, be- 
ing equal. Without exception, the 
firms reporting stated that they 
would prefer to purchase their bottles 

from a Dallas manufacturer. 

Raw Material 


HERE are large deposits of sand 
in Texas which are suitable for 
the manufacture of glass bottles. 
Some of these deposits are already 
being utilized by glass manufacturers 
in other States; others are as yet un- 
developed. Certainly if a manufac- 
turer in Oklahoma or Louisiana can 
afford to pay freight on glass to his 
plant, the Dallas manufacturer, locat- 
ed so much nearer the source, could 
do so. Unlimited quantities of glass 
sand may be secured in Texas, as fol- 
lows: 
Santa Anna, Texas 











Silica ; 99.53% 
Ferric Oxide = 18% 
Alumina pete 
Alkalies 





07% 
(Freight rate to Dallas, 8%4c per 100 Ibs.) 


Ranger, Texas 
Silica 
Ferric Oxide —_. prkcnsdacaspcebiaeeetaie ‘on 
Organic & Volatile matter 
(Freight rate to Dallas, 644c per 100 “sc 


Marshall, Texas 

















Silica 98.63% 
Iron Oxide 19% 
Alumina 61% 
Calcium Carbonate 21% 
Magnesium Carbonate — = grind 


CE TN iste sncenceeesisnaccneentininiinisannnce 
(Freight rate to Dallas, 7c per 100 en ig 


Denison, Texas 











Silica cca aininipaainacncaisncesaib 99.40 

Iron Oxide 16% 
Aluminum Oxide 18% 
Calcium Oxide peg 





Magnesium Oxide 01% 
(Freight rate to Dallas, 5c per 100 Ibs.) 





Gatesville, Texas 

Silica __ 

Iron Oxide uae 
po | eee eee 1.10% 
(Freight rate to Dallas, 7c per 100 Ibs.) 








Llano, Texas 








Silica — 99.920% 
Peroxide Iron -0538% 
Undetermined 





027% 
(Freight rate to Dallas, 10c per 100 Ibs.) 


There are other deposits of sand in 
Texas which are suitable for the man- 
ufacture of glass, but the foregoing 
analyses are sufficient to show the 
availability of glass sand in Texas. 
It should also be noted that two of the 
sand deposits, viz., Santa Anna and 
Llano, are of a quality suitable for 
the manufacture of fine grades of 
plate glass. 


Iron, iron oxide or ferric oxide is 
the damaging element in the manufac- 
ture of glass. It gives the glass a 
green tinge and must be neutralized 
with manganese dioxide and cobalt 
blue. Glass manufacturers, therefore, 
seek sand with the highest percentage 
of silica and the lowest percentage of 
ferric oxide. 

Competition 

ULLY 90% of the glass bottles 
used within 100 miles of Dallas 
and approximately 50% of those used 
elsewhere in Texas are purchased 
from such points as St. Louis, Mo.; 
Sapulpa, Oklahoma; Chattanooga, 
Tenn.; Bastrop, Louisiana, and Three 
Rivers, Texas. There is also some 
competition in soda water bottles from 

points in Indiana and Ohio. 


The manufacturers of soda water 
bottles have established standard 
prices for their wares, regardless of 
the freight rates. Thus, a glass bottle 
manufacturer located in Evansville, 
Ind., would lay a carload of soda 
water bottles down in Dallas, freight 
prepaid, at the same price charged by 
a manufacturer in, for example, Ok- 
mulgee, Okla., regardless of the fact 
that the freight rate from Evansville 
is approximately $350.00 per car as 
against $130.00 from Okmulgee. Man- 
ufacturing costs being the same, or 
nearly the same, the Okmulgee manu- 
facturer thus enjoys a tremendous ad- 
vantage over the manufacturer in 
Evansville. A manufacturer of glass 
bottles in Dallas would enjoy an over- 
whelming advantage over all other 
competing cities if he sold at the same 
price as his competitors and disre- 
garded freight rates. If he were will- 
ing to pass on part of the savings in 
freight rates to his customers, by 
means of lowered prices, competition 
from other cities would be negligible. 


A complete statement of freight 
rates has been prepared by the Trans- 
portation Department, showing con- 
clusively the transportation advan- 
tages which would accrue to a Dallas 
bottle manufacturer. 


(Continued on page 30) 
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sued valued at 4 827,107. 
This brings the total for 
¥ the first eleven months 
; eP4i of 1925 to $26,071,730 or 
more than half a m/llion dollars more 
than the corresponding period of 1924. 


Of chief interest is not the actual 
permits granted during the month, but 
the announcement of important indus- 
trial plants to be constructed here in 
the near future. 


Plans are under way for the de- 
velopment of a new industrial district 
south of the Trinity Play park in 
South Dallas entailing warehouse 
construction amounting to at least a 
million dollars. 


Bids are being taken for the erec- 
tion here of one of the largest grain 
elevators in the Southwest. The plant 
which wiil be built by J. Perry Burrus, 
Dailas capitalist, will consist of 
cighteen circular concrete storage 
tanks, each ninety feet high. The 
plant will include a 104-foot high 
warehouse and headhouse. This an- 
nouncement is of great interest as it 
will increase the importance of this 
city as a business center for North- 
west Texas and the Panhandle where 
the chief wheat producing areas are 
located. 


Contract has been awarded for the 
erection of an eight-story wholesalers’ 
loft building at the southwest corner 


of Commerce and Poydras Streets to 
cost $350,000. 


Building permits have been issued 
to Southern Propert.es, Inc., for the 
construction of three ice and cold 
storage plants. The total investment 
in these three structures will be in the 
neighborhood of $250,000. 


The Adolphus Hotel has _ been 
granted a permit for the erection of a 
two-story brick, concrete and _ steel 
building on Main Street. This build- 
ing, which will cost $75,000, will serve 
as an arcade for the Adolphus and will 
be joined to it. The hotel lobby, 
checkrooms, general offices and other 
lobby accessories will be located here. 


J. N. McCammon has leased the 
Rowan building for $3,500,000 from 
Z. E. Marvin. Plans call for the re- 
moval of the present three-story build- 
ing next spring and the erection of a 
24-story office building to cost 
$1,750,000. 

Twelve stories are to be added to 
the three-story building recently com- 
pleted at the northwest corner of 
Bryan and Bullington Streets by 
George M. Easley. When completed 
this structure will represent an in- 
vestment of $1,000,000. This an- 
nouncement bears cut the predictions 
made frequently by real estate men 
that the location of the new $1,000,000 
Cotton Exchange building in this sec- 
tion will be followed by a heavy 
building program. 





November a Record Month 
for Conventions 


November, with forty conventions, 
perhaps set a new record for Dallas 
from the standpoint of number of 
gatherings. The largest of these 
were the Texas State Teachers’ Asso- 
ciation and the Southern Medical As- 
sociation. Of interest in connection 
with the State Teachers was the visit 
of S. D. Shankland, of Washington, 
secretary of the Department of Su- 
perintendence, National Educational 
Association. He looked over the con- 
vention facilities here, as Dallas has 
invited the February 1927 convention 
of the superintendents, which brings 
about 10,000 to 12,000. 


Word has been received by Presi- 
dent C. R. Miller, of the Texas Asso- 
ciation of Cotton Mills, from Secre- 
tary W. D. Adams, of the American 
Cotton Manufacturers’ Association, 
that it is highly probable that Dallas 
will be the 1927 convention city of 
this great organization. Mr. Miller 
attended the convention at New Or- 
leans last year, together with others 
from Dallas, and extended an invita- 
tion. 

The Executive Committee, of the 
State Teachers’ Association, will at 
its January meeting consider a plan 
to erect a $500,000 office bu‘lding at 
Dallas, which will be the headquarters 
of the Association. 


Dallas To Be Great 
Aviation Center 


“Dallas is on the true transconti- 
nental air mail route,” said Col. Paul 
Henderson, general manager of the 
National Air Transport, Inc., during 
his visit to Dallas last month. He 
also asserted that this city would be 
the distribution point for air mail be- 
tween New York and San Francisco 
and that it would be the principal 
stop on the Chicago-Panama Canal 
route. April 1, 1926 is the date set 
for the first Chicago bound plane to 
leave Love Field. 


—— Qe 


Lipsitz Gets Endorsement 


Louis Lipsitz, a director of the 
Dallas Chamber of Commerce, re- 
ceived the unanimous endorsement of 
the convention of the Southern Cen- 
tral Division, U. S. Chamber of Com- 
merce, for director of the U. S. Cham- 
ber, representing the department of 
natural resou-ces. He now occupies 
that position, but is filling the u1ex- 
p:red term of a member who resigned. 
George Waverley Briggs was chiair- 
man of the delegation from Dallas 
that attended the convention, held at 
Oklahoma City. 


























December, 1925 


DALLA § 


Page 17 





Dallas Camera 


(lub Active 


— HE unusually effective 
a view of Dallas used on 
the cover of this issue of 
ea “Dallas” was made by H. 
- =) M. Sutton, President of 

the Dallas Camera Club 
freee a a point in Oak Cliff north of the 
viaduct. The picture was made by 
the use of a tele-photo lens. 


The Dallas Camera Club was 
founded in 1921 by five Dallas busi- 
ness men whose hobby was pictorial 
photography. The club has grown 
slowly but steadily since that time and 
now numbers nearly fifty Dallas busi- 








_ness and professional men who are, at 


heart, artists. Many of the members 
have succeeded in having their work 
exhibited in some of the important 
photographic salons in this country. 


The club meets twice monthly at its 
headquarters in the Associated Arts 
and Crafts Center, 1907 Main Street, 
where exhibitions are frequently held, 
as well as lectures, demonstrations 
and social gatherings. The club has 
a well arranged auditorium for the 
display of its work, and the public 
exhibition of pictures which are re- 
ceived monthly from other camera 
clubs in the United States. 


The Dallas club is a member of the 
Associated Camera Clubs of America 
and a set of its pictures is exhibited 
monthly in other cities in this country. 
“Proofs”, a monthly photographic 
magazine, is published in the interests 
of the Kodakers of Dallas by the Dal- 
las organization. “Proofs” is a modest 
appearing publication filled with valu- 
able photographic tips for the camera 
user. 


In November the Dallas Camera 
Club held its Annual Exhibition in 
which seventy high class photographs, 
including that shown on the cover of 
this issue of Dallas, were displayed 
to the public. Miss Vivian N. Auns- 
paugh and Frank Reaugh, Dallas 
artists, and Ernest Saloman, photog- 
rapher, judged the pictures and 
awarded the twelve prizes offered by 
the Dallas Times Herald. 


“Dallas” has used the work of 
Camera Club members for its cover 
designs in the past and many of the 
beautiful pictures will probably be re- 
called by our readers. The club is a 
non-profit and a self-supporting or- 
ganization with the purpose of fur- 
nishing a pleasant recreation for its 
members and increasing the skill of 
Dallas Kodakers in their use of the 
camera. 


The officers of the club are, Presi- 
dent, H. M. Sutton, Vice President, B. 
O. Baker, Secretary, G. Jules Dullnig. 


—-—- - -—- 


A ship’s tonnage has nothing to do 
wth its weight. Originally it meant 
the capacity of a ship carrying huge 
barrels of wine, called tuns. Ever 
since then English ships have been 
measured by tunnage—or, as we now 
call it, “tonnage.” 


State Hotel Keepers to Meet 
in Dallas in 1926 


The Dallas Hotel Men’s Association 
had a large and enthusiastic meeting 
in November and decided that the 
number of local hotels had grown to 
such an extent that a full-time sec- 
retary of the Association should be 
employed. Mrs. Charles L. Hamil was 
engaged, and has her office at the 
Chamber of Commerce. The Associa- 
tion also decided to invite the 1926 
convention of the Texas Hotel Keep- 
ers’ Association, which was secured. 
Fred McJunkin is president of the as- 
sociation. 

Work is under way on the addition 


\ “ 


that will be the Main Street entrance 
of the new 825-room Adolphus, and 
the 22-story addition to the hotel is 
nearing completion. Another item of 
interest in hotel circles is the closing 
of a ten-year lease on the Southland 
Hotel by the Southland Hotel Com- 
pany, Fred McJunkin, president. Im- 
provements costing $150,000 will be 
made on the hotel at once, including 
the enlarging of the lobby and other 
remodeling of the interior. The 
improvements also include the erec- 
tion of a bungalow home for Mr. Mc- 
Junkin on the roof of the building. 
R. B. Ellifritz, managing director of 
the Adolphus, also is having a bunga- 
low home built on the roof of the 
Adolphus as his family residence. 


4 


AKE this test!—Write 100 words 
with Semi-Hex and any other 
pencil. Compare them for smoothness, 
easy, comfortable writing, long-lasting 


lead. 


Compare them for quality, for economy, 


for satisfaction. 


Prove to yourself that Semi-Hex is “the 


pencil incomparable.” 


Then make Semi- 


Hex your standard writing instrument. 


GENERAL PENCIL COMPANY 


Jersey City 


New Jersey 


[ Sold by SIMPSON-WHITEMAN COMPANY 


STATIONERS 
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Radiolas and R. C. A. Products 


Get A Genuine 


RADIOLA 


at Watkin’s 


The National Leader in Radi- 
olas in the Super-Heterodyne 
made by the Radio Corpora- 
tion of America. “There is 
but one Radiola.” 


Sold on convenient terms by 
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LARGEST BLOW-OUT BOOT 
FACTORY IN THE WORLD: Is the 
title claimed by the Lawson Rubber 
Company of Dallas. This concern has 
purchased 15 acres of land on the 
Santa Fe, west of Beckley. Three 
new buildings are being constructed 
and upon their completion this firm 
will have 54,700 square feet of floor 
space. At present 75 men are em- 
ployed, but when the new plant is fin- 
ished between two and three hundred 
men will be needed. The Lawson 
Rubber Company is the largest buyer 
of rubber in the Southwest, purchas- 
ing an annual average of 600 cars of 
used automobile tires from which the 
boots are made. Recently a single 
order was placed with this concern for 
27,000 blow-out boots. A branch plant 
is located at Kansas City. 

ACCESSORY PLANT SHOWS 
GROWTH: The Nu-Idea Manufactur- 
ing Company, makers of “Sassy”— 
spark switch for Fords, have shown 
a remarkable growth since the incor- 
poration of the Company on Septem- 
ber 13, 1924. Branch sales offices are 
located in Chicago and New York. The 
production of these switches averages 
about 1,060 per month. 

NEW FLOOR TILE FACTORY 
FOR LOVE FIELD: B. D. Schramm 
of Denver, Colorado, has purchased a 
factory site at Love Field where he 
will manufacture high grade floor tile 
from Texas clays., It is claimed that 
this is the first factory of its kind in 
the Southwest. The plant will be 
ready for operation about December 
1st. 


RGORCON 
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New Life Insurance 
Company Organized 

Formation of the Union Standard 
Life Insurance Company, capitalized 
at $309,000, a new Dallas Company, 
has been announced by William Ba- 
con, president. Mr. Bacon was asso- 
ciated with the Bankers’ Life Insur- 
ance Company fifteen years. 

Other officers of the new company 
are Eugene DeBogory, vice president 
and general counselor, and Daniel 
Upthegrove, H. A. Olmsted, William 
Bacon, A. L. Slaughter, W. C. Proc- 
tor, Orville Bullington of Wich'ta 
Falls, Eugene DeBogory, A. C. At- 
kins, W. B. Pyron of Houston, J. T. 
Bowman of Austin, W. M. Whitten- 
ton, Thomas Johnson of McKinney, 
and H. M. Doolittle, directors. 

0 


Real Estate Board Elects 
Officers 


Henry S. Miller has been elected 
president of the Dallas Real Estate 
Board, succeeding J. W. Pat Murphy. 
J. E. Cullum, Jr., was elected first 
vice president and Roy E. Sm-th, 
second vice president. George W. 
Works was named treasurer. Leven 
Jester and F. K. Osborne have been 
added to the Board of Directors. 
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Many New Concerns Locate 
in Dallas 


OVEMBER added 44 new 
concerns to the Dallas 
business family and 

y} brought the total for the 

Ny year to 644. 

Among the new con- 

cerns is oe Marcy Lee Company, of 

Tyler, Texas. This company manu- 

factures women’s dresses and has 

moved its entire plant to Dallas. The 

Pagoda Shop, selling Chinese Art 

Goods, has established a branch in 

the Baker Hotel. This is the seventh 

branch of this company, whose head- 
quarters are at Houston, Texas. -The 

Rusk County Lumber ‘Company, of 

Henderson, Texas, has established of- 

fices in the Santa Fe Building. The 

Thomsen Company, of Waco, Texas, 

manufacturers of shoe polishes, have 

opened sales headquarters in the Cen- 
tral Bank Building. 


The Hope Engineering & Supply 
Company of Mt. Vernon, Ohio, is es- 
tablishing a sales office in Dallas, and 
will also carry a warehouse stock of 
engine and compressor parts. This 
concern manufactures natural gas en- 
gines and compressor units and con- 
tracts for laying gas pipe lines. At 
the present time they are construct- 
ing over 200 miles of pipe lines in 
Texas. Mr. Wright L. Felt, formerly 
with the Hope Company, "and later 
with the Dallas Power & Light Com- 
pany, is representing the Mt. Vernon 
company in Dallas. Mr. Felt stated 
that his company later on expected 
to carry a complete warehouse stock 
in Dallas. 

The list of new concerns follows: 


Advertising Corporation of Dallas, The, 1900 
N. St. Paul St. 

Anderson, J. P., Furniture Dealers, 121 S. 
Lancaster Ave., J-9736. 

Automat Company of Texas, Vending Ma- 
chines, 5008 East Grand Ave., U-6813. 

Bloom, J., er & Decorator, 2514 Elm 
Street, X-8793 

Brown Nursery Company, Nurseries; 1300 
N. Zangs, C-8727. 

Consolidated Candy Company, candy; 3902 
Elm Street. U-6869. 

California Vineyards Company, beverages; 
303 Simpson-Whiteman Bldg. X-4871. 

Chamberlain, George, bakers, 2017 Second 
Avenue. E-4430. 

Christie, Bertram G., Investments & Loans; 
305% Andrews Bldg. Y-1671. 

Cozy Grocery, Groceries—Retail; 819 S. Er- 
vay Street. Y-1860. 

Dallas Water Heater Exchange, aaa Heat- 
ers; 1606 N. Haskell Ave. U-684 

Doll Hospital, The, Doll he 
1104% Elm Street. X-7629. 

Dixie Art Company, Jewelry; 427 Santa Fe 
Bldg., Unit 1. X-5345. 

D’Orsay’s American Corporation, Ladies’ 
Garments, 316 Marvin Bldg. X-8327. 

Efficient Mop Factory, The, Mfgrs.; 805 N. 
Mont Clair. C-8612. 

Ewing Avenue Bakery, Bakers; 726 N. 
Ewing Avenue. C-8717. 

Equality Paper Box Co., Mfgrs. of Paper 
Boxes; 1609 Hughes Circle. Y-4663. 

Everybody’s Transfer Company, Transfer & 
Storage; 1604 Wood St. X-6374, 

Grayhurst, Thomas, Hardware & Cutlery; 
4106 Gaston Ave. U-6228. 

General Advertising Agency, rama 
Agency, 1617 Bryan Street. X-6906 

G. & E. Service Station, Garage; 510 S. St. 
Paul Street. Y-2762. 

Gerth’s Realty Experts; 1411 Commerce 
Street. X-7529. 





Graphic Advertising Art Studio, Artists; 
1710%, Live Oak Street. Y-2629. 

Hays Cafe, Restaurant and Cafe; 1912 Main 
Street. Y-4043. 

Ideal Bakery, Bakers; 907 W. Jefferson. 
C-2626. 

Jenison-Landau Grain Ci., Feed, Hay & 
Grain; 420 Slaughter Bldg. Y-2732. 

Louie & Pete Domino Parlor, Delicatessen ; 
425 S. Ervay Street. X-5539. 

Leopard Cleaners, Cleaners & Dyers; 216 S. 
Zangs Blvd. C-3278. 

Lynn & McCulloch, Accountants & Audi- 
tors; 307 Santa Fe Bldg. 

Midki ff, W. E., Furniture Dealers; 4100 
Maple Ave. A-7329. 

Original Mexican Restaurant, ~"_/ferse, & 
Cafe; 429 S. Ervay Street. X-7065 

Post Office Market, Meat Market ; 610 E. 
Jefferson Street. J-9662. 

Pagoda Shop, Art Company; 204 S. Akard 
Street; 1st Flr. Shop No. 7, Baker Hotel. 
X-60380. 

Rusk County Lumber Company, Lumber, 911 
Santa Fe Bldg. X-6073. 

Ross Hall Cleaners & Pressers; aay Ross 
Ave. U-6865. 

Servis Baggage & Cab Co., Transfer & Stor- 
age; 511 Jackson Street. X-7 623. 

Sonora Radio Shop, Radio Supplies; 2003 
Greenville Ave. U-6742. 

Tamale King Cafe, Restaurant & Cafe; 1012 
E. 10th Street. C-8850. 

Thomsen Company, The, Shoe Polish Mfgrs. ; 
312 Central Bank Bldg. X-3768. 

Texas Adjustment Bureau, Collection Bu- 
reau ; 1815144 Main Street. Y-5277. 

Universal Building Products Co., Building 
Materials; 502 Slaughtter Bldg. X-6709. 

U. S. Appraisers Stores, U. S. Appraisers; 
1712 Carter Street. X-5880. 

Woman’s_ Benefit Health Center Assn., 
Clubs, 726 Wilson Building. X-3940. 

Whitehurst, N. Paul, Advertising Agency; 
212 Slaughter Bldg. X-6569. 
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Social Education Courses 
Announced 


The Institute for Social Education 
has recently announced its additional 
courses which will begin after the first 
of January and which are now open 
to registration. 

Beginning Thursday, January 7, Dr. 
Max Handman of the University of 
Texas will direct three courses on the 
following important subjects: 

International Relations. 

Principles of Sociology. 

Principles of Economics. 

Beginning January 18, there will be 
held a four weeks’ Intensive Institute 
directed by Dr. Edward T. Devine and 
especially organized for training in 
practical social work. 

Six regular Institute courses are 
now in full operation: 

History of Religion—Dr. Frank 
Powell. 

Industrial Relations—Elmer Scott. 

Introductory Psychology—Prof. E. 
W. Atkins, S. M. U. 

Political Science—Prof. J. D. Doty, 
S. M. U. 

Social Function of the Church— 
Prof. J. R. Spann, S. M. U. 

Social Adjustment of Children— 
Prof. H. L. Pritchett, S. M. U. 

The Institute is under the auspices 
of the Civic Federation of Dallas, 2419 
Maple Avenue, Y-4535. Miss Gaynell 
Hawkins is director. 
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Do You Shut Your 
Eyes When You 


SHOOT ¢ 


HAT success | 


would the hunter | 











have if he merely 
aimed in the general di- 
rection of a moving tar- | 
get, closed his eyes, and 
pulled the trigger? 
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@ Consider this thought in 
authorizing your advertising 
appropriation for 1926. Why 
not aim at the membership of 
the Dallas Chamber of 
Commerce? 


bo tt 


PPE AOE 


@ These members are more 
than 3,000 strong. They con. 
trol more than 90% of the busi- 
ness of Dallas. Checks cashed 
by Dallas banks will total over 
Two Billion Dollars this year. 
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( If you want to reach these 
big business men, level at them 
through the advertising col- 
ums of **Dallas” their own 
publication, the average cir- 
culation 5,000. 


@ Call the Chamber of Com- 
merce, X-5425, ask for Mr. 
Bateman, and he will be glad to 
visit ‘you and give all the details 
as to rates, contracts and space. 
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‘oe better supply the rapidly increasing 
territory of South Dallas, a new sub- 

















| station has been erected for this section at 
i the corner of Kelley and Sealey Streets. 
|= @ Numerous large consumers of electricity 
= for power purposes and hundreds of resi- 
i: dential customers make it necessary to pro- 
= vide a new center for more efficient and 
i: economical distribution of electric current, 
iS: in this large area. @{ This new substation 
“3 constructed at a cost of $200,000 will have 


reserve capacity to draw upon, as the city 
continues to spread out beyond the existing 
limits in this direction. 


SEEEESESE SS 











WAWWIADE 


TT 





$4 


BSEESS 





DALLAS POWER & 
LIGHT COMPANY 


Interurban Building 


X-4151 


$55 
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- South Dallas Substation 3 : 
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During the month of November 
there were two new budget sub- 
scribers and twenty-seven new indi- 
vidual members added to the Chamber 
of Commerce Roll, making a total of 
thirty-one memberships. 


NEW BUDGET MEMBERS 
Helpy-Selfy, D. E. Markrum, Jack Long, 
Groceries, retail; 820 West Jefferson Street. 
Shearman Concrete Pipe Company, A. N. 
Shearman, R. S. Lander, Contractors Sewer 
Pipe; Hudnall Stop, Box 449. 


NEW INDIVIDUAL MEMBERS 


Adolphus Men’s Shop, Inc., J. E. Payne, Jr., 
Men’s Furnishings; 1325 Commerce Street. 


Barksdale Company, Inc., J. B. Barksdale, 
Food Products; 4038 Commerce Street. 


Johnnie Brown, Broker, Produce and Fruits; 
2005% Cadiz St. 


Bylo Cash Stores Company, Elliott Burlew, 
Groceries, retail; 4308 Bryan Street. 


Circle Theater, E. H. Hulsey, Theater; 316- 
20 North St. Paul St. 


Crofford Planing Mill Company, George 
Crofford, Lumber, retail; planing mill; 425 
Second Avenue. 


W. E. Childers Company, J. S. Dunlap, 
Paving Contractors; 115 Field St. 


Dallas Rickenbacker Company, F. W. Gro- 
gan, Automobiles; 607 South Ervay St. 


Hale Davis & Company, Mr. Hale Davis. 
Real Estate (Industrial Factory Warehouse) ; 
618 American Exchange Bldg. 


Diamond Steel Highway Sign Company, E. 
A. Decker, Advertising and Signs; 507 First 
Avenue. 


A. F. Day Construction Company, A. F. Day, 
Contractors (Electric and Acetylene); 1918 
Canton St. 


Ferguson Motors Company, Adam E. Fergu- 
son, Automobiles; 2210 Pacific Avenue. 


Richard B. Hill & Company, R. B. Hill, 
Brokers, Merchandise; 1515 Santa Fe Bldg. 


Kean Lumber Co., Geo. T. Kean, Lumber, 
retail; 1206 South Beckley Ave. 


Laughing Water Laundry, Oscar S. Bone- 
sho, Laundries; 3100-2 Main St. 


Lindsey & Briscoe, Inc., C. S. Briscoe, Spot 
Cotton Brokers; 1415 Young St. 


Long Machine, Tool & Die Company, W. P. 
Long, Tool and Die Manufacturers and Ma- 
chinists; 208 N. Crowdus St. 


Martin-Parry Corporation of Texas, L. R. 
Evans, Commercial Bodies; 3500 Commerce 
Street. 


Melrose Court, Matthew Szabody, Apartment 
House; 3015 Oak Lawn Avenue. 


Miller Dry Goods Store, Ernest Miller, La- 
dies’ Ready-to-Wear, retail; 1100-2 Corinth 
Street. 


Padgett-McIntyre Company, Inc., Ww. 
Padgett, Printers, Advertising; 1414- 101 Pat- 
terson Avenue. 


Perfection Machine Tool & Die Co., Sam 
J. Mirosav, Tool and Die Manufacturers and 
Machinists; 3027-29 Elm St. 

Slaughter Construction Co., Edward T. 
Slaughter, General Contractors; 424-25 Linz 
Bldg. 

J. Fred Smith, Real Estate; 611 Praetorian 
Bldg. 

Southern Nipple Manufacturing Co., C. J. 
Farwell, Fipe Nipple Manufacturers; Corner 
Haskell and Munger Avenues. 


Sunset Stage Lines, Robert G. McIntyre, 
Bus Lines; 715 Commerce St. 

R. D. Thrash, Electric Signs and Theater 
Equipment; 311 South Harwood St. 
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Theo. E. Jones Enters 
Automotive Field 


Theo. E. Jones, for the past four 
years secretary of the Dallas Junior 
Chamber of Commerce, has resigned 
to enter the employ of the Munger 
Automobile Company. 

During his connection with the 
Junior Chamber he has built up one 
of the strongest organizations of 
young men in the country. The Dal- 
las Junior Chamber of Commerce has 
successfully carried out many im- 
portant civic undertakings during the 
last two years, including the erection 
of the Ferris Plaza waiting station; 
the planting of trees on the Fort 
Worth Pike; the publication of “Know 
Dallas,” a book on this city for use 
in the civic classes in the Dallas 
public schools, and the handling of 
the campaign to stimulate attendance 
at the State Fair on Dallas Day. 


The Directors of the Junior Cham- 
ber of Commerce, at their last meet- 
ing, presented Mr. Jones with a hand- 
some watch as a token of their ap- 
preciation for his loyal and efficient 
services to the organization. 


+ —- 


Steamship Lines Serve 
Dallas 


eon importance to Dallas of the 
steamship lines is not generally 
realized, yet a large percentage of 
the freight originating in the Sea- 
board Territory is moved to this city 
by water. 

It is estimated that in excess of 
five million pounds of high class mer- 
chandise, such as dry goods, shoes, 
hats, etc., are shipped by water, 
bound to Dallas, every month. In ad- 
dition to this there is a heavy ton- 
nage of steel products, news print and 
smilar freight transported to Dallas 
by the more than fifteen steamers 
that regularly ply between Seaboard 
points and Houston and Galveston. 

As an indication of the importance 
of Dallas from the standpoint of 
steamship transportation is the fact 
that seventeen steamship lines main- 
tain offices in this city. These offices 
have been established here for the 
solicitation of both inbound freight 
and the heavy outbound cotton traffic 
to all parts of the world. Dallas is 
the Nation’s leading inland cotton 
market; 1,500,000 bales are financed 
in Dallas annually, and a large pro- 
portion of this cotton tonnage is 
transported by the steamship lines. 

A large number of Dallas manufac- 
turers do an export business other 
than the exportation of cotton. Such 
products as seed and ore separating 
machinery, boots and shoes, drugs, 
chemicals, etc., manufactured in Dal- 
las, move by the steamship lines to 
ports across the seas. 

——— 
“When Noah sailed the well-known 
blue, 
He had his troubles, same as you; 
For days and days he drove the ark 
Before he found a place to park.” 


The Retailer Gets a Small 
Share 


There is much loose talk of cutting 
out certain steps in distribution. 
“Wipe out the middleman!” is an old 
cry. Men who make the suggestion 
overlook the fact that more than 
three-fifths of the population live 
east of the Mississippi River and that 
approximately three-fifths of the 
agricultural production occurs west of 
the Mississippi River. The mere 
physical movement of food requires 
the services of a vast number of peo- 
ple and much equipment. 

If you are a retailer, you appre- 
ciate the fact that the average con- 
sumer has little knowledge of the 
processes of distribution and practi- 
cally no understanding of the elements 
which make up price. The report of 
the Joint Congressional Commission 
of Agricultural Inquiry showed that 
in 1921 the retail grocer paid 80.7 
cents for the merchandise he sold to 
the consumer for a dollar. He paid 
16.8 cents for operating cost and re- 
tained 2.5 profit. Even the 2.5 cents 
was not all his, because he had to pay 
some taxes out of that, which were 
not included in his operating expense 
report. 

Included in the amount he paid for 
merchandise were all of the wastes 
that occurred in distribution, conver- 
sion, storage, grading, assembling, 
selecting, etc. In the amount he paid 
as operating expense were all of the 
wastes that occurred in management 
and operation of his business. 

—The Nation’s Business. 





AVAILABLE 


In some progressive organization in 
Dallas, between now and January first, 
there will be an opening for an experi- 
enced accountant--executive. 


He is a Protestant American; is a 
graduate of a University School of Com- 
merce, Accounting and Finance, and is 
thoroughly experienced in public and cor- 
poration accounting and as an executive. 


He is young enough to be possessed 
of the energy to accomplish things, and 
old enough in years and in experience 
to have acquired the tact and ability to 
handle the situations arising in the posi- 
tion he seeks. 


Salary to start is of secondary impor- 
tance, dependent upon the opportunities 
offered. 


He may be the man you need, and 
he can tell you, when interviewed, how 
he happens to be open for an engagement 
the first of the year. 


ADDRESS C.E.T. No. 218 
co NEW INDUSTRIES DEPT. 


Dallas 
Chamber of Commerce 








KNOB-KNOCKERS 


Start immigrating to the Southland 
about this season of each year. 


ARE YOUR VALUABLES PROTECTED? 





Not one T-20-Label Herring-Hall-Marvin Safe has 
failed to protect its owner. 


‘‘When better safes are built, we will sell them’ 


ABBEY BROTHERS 


Safe Headquarters 


Santa Fe Building 





’ 


Phones X-5770 X-5065 
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Show Cases 


and 
Modern 
Store 
Fixtures 





From Manufacturer Direct to 
You---at a saving in price and 
freight. 


SOUTHERN FOUNTAIN & FIXTURE MFG. CO. 


DALLAS, TEXAS 
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FAST TRENCH WORK 


Have you ever seen one of our ditch-digging 
machines that keep just ahead of our pipe 
line crews? One man runs it, and it cuts a 
clean four-foot trench six feet a minute on 
f good ground. @ We invite you to stop at 
any time you see our main extension crews 
f on a job, and watch the work. Take the 
children with you. They will enjoy it, and 
i so will you. The foreman will be glad to 
explain the operations and show you around. 
( Your natural gas main mileage, city and 
suburban, is over 555 miles. 


THE DALLAS GAS COMPANY 


Domestic Fuel---Power Fuel for Industry 
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Let Natural Gas 
Solve Your Fuel Problems 


LONE STAR GAS COMPANY 


South’s Largest Wholesalers of Natural Gas 




















Transportation Department 
Very Active 


(Continued from page 13) 


other case we obtained a favorable decision 
substantiating our position. 

(c) Protested the granting of special rates 
on crude petroleum from West Texas to Fort 
Worth without an equal reduction being 
made in the rate to Dallas. Cases decided 
in favor of the Dallas shippers. 

(d) Obtained a readjustment in the rate on 
packing house products from Dallas to points 
in Kansas. 

(e) Obtained favorable rates from the Rail- 
road Commission of Texas on roofing material 
for a Dallas manufacturer, enabling him to 
meet outside competition and competition with- 
in Texas. ; 

(f) Obtained an extension of time in which 
claims might be filed against the receivers of 
certain Texas railroads. 

(g) Appeared at hearings in Kansas City, 
St. Louis and Galveston in the interest of 
freight rates from Seaboard Territory to the 
Southwest. A general readjustment of the 
rates involved. Case still pending. 

(h) Obtained a suspension of proposed rates 
from Colorado producing points on iron and 
steel making lower rates to Fort Worth, 
Wichita Falls and Houston than would apply 
at Dallas. After the hearing the rates were 
permanently suspended. 

(i) Appeared before the Railroad Commis- 
sion of Texas in the matter of granting trans- 
it rates on casing head gasoline and obtained 
a favorable decision. 

(j) Obtained favorable rates on crude oil 
from Richland district to Harry’s, Texas, for 
a local refinery. 

(k) Defeated a proposition to increase the 
minimum weight on farm wagons and agri- 
cultural implements. 

(1) Endeavored to obtain a reopening of 
an I. C. C. case affecting the rates from 
interstate producing points on roofing material. 
Case still pending. 

(m) Obtained voluntary settlements in for- 
ty-three (43) cases of loss and damage and 
overcharge claims for Dallas shippers with the 
railroads. 

(n) Represented the interests of Dallas in 
the effort of the Fort Worth & Denver City 
Railway Company to extend its lines in West 
Texas. Case still pending. 

(o) Gathered information and data on the 
proposed line in West Texas of the T. P. & 
G. Railroad. 

(p) Represented the interests of Dallas in 
the hearing involving the extension of the 
Southern Pacific lines in the Rio Grande 
Valley. Case still pending. 

a) Made a survey of the rates on stone- 
ware and pottery for a local manufacturer 
with the view of broadening his distribution 
territory. 

(r) Prevented an increase in the minimum 
weights on metal furniture. 

(s) Prevented an increase in the rates on 
express from interstate points, and at the 
same time secured a reduction in the long 
haul express rates ranging from 9% to 22%, 
materially reducing the express charges to 
Dallas retailers and wholesalers from their 
principal market points. 

(t) Made an analysis of the lumber rates 
for a local lumber manufacturer. 

(u) Prevented a readjustment in the rates 
on bath tubs and plumbers’ ware to the Hous- 
ton-Galveston Group which would have been 
detrimental to Dallas manufacturers and job- 
bers. 

(v) Prevented a cancellation of the transfer 
of billing privilege used by the Dallas grain 
and elevator men, 

(w) Obtained a readjustment in the rates 
on corrugated boxes and other paper articles 
for a manufacturer at Love Field. 

(x) Prevented the cancellation of the 2-for- 
1 rule used by the furniture and automobile 
people, as well as cotton gin manufacturers 
and others. 

(y) Obtained a readjustment in the rates 
on refuse grease for a Dallas manufacturer 
shipping to Seaboard Territory. 

(z) Obtained the application of short line 
rates from Dallas to points on the S. A. & A. 
P. Railroad after the consolidation of that 
line with the Southern Pacific. 

(aa) Obtained a readjustment in the rates 
on bau:ite for a Dallas manufacturer. 

(bb) Prevented an increase in the rates on 
iron and steel by preventing an increase in 
the minimum weights. 

(ec) Represented the Dallas shippers in a 
case before the Interstate Commerce Com- 
mission involving rates on farm wagons. 
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Dallas Transfer 
& Terminal 
Warehouse Co. 


SECOND UNIT 
SANTA FE BUILDING 


SHG 

The Largest and most modern 
warehouse in the Southwest 

Has facilities for all kinds of 
distribution service; also dis- 
play, sample room and office 
space located in business dis- 
trict. If you have not already 
made investigation, it will sur- 
prise you how reasonable dis- 
play warehousing and suitable 
office space can be secured in 
the second unit. 


We can help you solve your 
distribution problems in an eco- 
nomical way and invite your 
inquiries for any information. 




















IMPERIAL DESKS 
JOHNSON CHAIRS 
BERGER FILING 


CABINETS 


BIG STOCK TO 
CHOOSE FROM 


Buy Here---Save Money 


ASKEW 


OFFICE FURNITURE 
EXCHANGE 
308-10-12 N. Akard 


Near Pacific Avenue 


Phone Y-1220 











(dd) Handled a complaint for the Dallas 
manufacturer of a waxed wrapping paper. 

(ee) Prevented a readjustment in the rates 
in wrapping paper that would have cancelled 
our manufacturers’ rates on this commodity. 

(ff) Now handling a complaint for a 
chemical manufacturer to obtain rates on 
nitric acid. 

(gg) Handled a matter to obtain the fabri- 
cation in transit privilege on manufactured 
plow points. 

(hh) Defended the proposition to obtain 
uniform rules on diversion and reconsignment. 

(ii) Represented the Dallas shippers on a 
proposition to obtain lower L. C. L. rates 
on lubricating oil. 

(jj) Handled the matter of a 2c per 100 
Ibs. penalty on grain transited at Dallas. 

(kk) Obtained a readjustment in the rates 
on tablets and paper articles for a Dallas 
manufacturer. 

(11) Obtained a readjustment in the rates 
on all manufactured oils and lubricating oils 
from Dallas to interstate points in Indiana 
and Illinois. 

(mm) Aided in the matter of securing 
special reduced rates to the drouth stricken 
area of Texas. This aetion resulted in the 
Texas Railroad Commission giving the Texas 
earriers authority to reduce the rates 50% up 
to and including November 30, 1925. This 
meant the saving of a large sum of money in 
freight rates on feed stuffs and aided the 
farmers of Texas in the drouth stricken area 
through the financial difficulties occasioned 
by the unprecedented drouth during the past 
summer. 

(nn) Secured the junk rate on old auto- 
mobile armatures for a Dallas manufacturer. 

(oo) Went before the Commission to secure 
a readjustment in the rates on cottonseed 
and cottonseed products. This case was de- 
cided in favor of the shippers of Dallas. 

(pp) The granting of single line rates for 
joint line hauls over two or more lines con- 
trolled by any one carrier was brought up 
before the Railroad Commission of Texas, this 
having particular reference to application be- 
tween points on the T. & P.-I. G. N. and 
the Gulf Coast Lines in Texas. Case still 
pending. 

(aq) The matter of the Texas & Pacific 
and the Santa Fe building in West Dallas was 
handled with the Governor of Texas. Legis- 
lation was passed and the bill signed by the 
Governor authorizing the condemnation of 
property for the building of industrial tracks. 
The effect of this law will be to permit the 
Santa Fe to build industrial tracks in West 
Dallas, thus serving a large number of indus- 
tries in that part of the city. 

(rr) One of the most important cases of 
the year is known as I. C. C. Docket 17000, 
and Ex Parte 87 in which the Interstate Com- 
merce Commission, upon the authority of the 
Hoch-Smith resolution, is conducting a general 
investigation of rates on all commodities 
throughout the United States by means of 
hearings held in various sections of the coun- 
try. The Dallas Chamber cf Commerce is 
using every effort possible to prevent any 
increases in the rates in this section of the 
country, believing that the rates as at present 
in effect are, if anything, higher than those in 
effect in the northern and eastern sections 
of the country. Numerous exhibits have been 
made up in the past few months tending to 
substantiate this opinion, and we confidently 
believe that we will be successful in our effort 
toward the prevention of any further in- 
creases in the present adjustments. 


Passenger Service Improved 


8. Through the efforts of the de- 
partment, improved passenger service 
has been inaugurated between Dallas 
and points in the Plains country, in- 
cluding Sweetwater, Lubbock, Plain- 
view and other points. The new trains 
will make a reduction in the passenger 
time of more than eight hours. 


9. One of the most important re- 
sults of the work of the Transporta- 
tion Department was the bringing of 
a new railroad to Dallas. The ques- 
tion of operating the Fort Worth and 
Denver Railroad into Dallas, making 
this city its Southern terminus, rather 
than Fort Worth, has been handled 
with the parent company, the C. B. 
& Q. Railroad, for several years. On 
June 1, the first train of the Fort 
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BAKER HOTELS, In 
T.B.BAKER, PRESIDENT 
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Confidential 
Real Estate 
Transactions 


vé 


E buy property 

for individuals or 
corporations. All of our 
transactions are consid- 
ered confidential, and no 
publicity given when 
our clients so request. 





} Gaaddohinina Wy 5 


wl 


“34 Years in Dallas” 


J.W.LINDSLEY 


& COMPANY 


REALTORS 
x 1209 MAIN ST. 
PHONE X-4367 
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FRED L. EDWARDS, Pres. 


EDWARDS 
Wheel and 
Body Works 


Manufacturers of Commercial 
Bodies 


Bodies, Wheels and 
Fenders Repaired 
Washington and East Side Avs. 


Phone U-1556 
DALLAS 














Worth & Denver Railroad operated 
out of Dallas. The effect of this line 
making Dallas its Southern terminus 
contains several important features. 
1st, it enabies passengers to board the 
train at Dallas and ride through to 
Colorado points. 2nd, it means the 
establishment of a number of new 
package cars from Dallas to operate 
into the Panhandle section of Texas. 
8rd, it means quicker delivery time on 
‘freight shipments from Dallas to Pan- 
handle points. 4th, it means a reduc- 
tion of approximately 20% in freight 
rates to points served by the Fort 
Worth & Denver Railroad. 

10. The Transportation Department 
during 1925 gave direct assistance to 
Dallas shippers and prospective indus- 
tries in making rate analyses and rate 
quotations. During the year there 
were 5,237 rate quotations made over 
the telephone and 15,487 mail quota- 
tions and rate analyses, making a to- 
tal of 20,674. One of the reasons for 
this unusually large number of rate 
quotations and analyses by mail is 
due to the fact that the New Indus- 
tries Department was consolidated 
with the Transportation Department. 
In the majority of cases, one of the 
most important points in connection 
with bringing new industries to the 
city hinges on the matter of freight 
rates, and, in a large number of in- 
stances, it was necessary to prepare 
statements in which were quoted as 
many as from several hundred to two 
thousand individual rates. In this con- 
nection we might state that this is 
one of the most substantial direct serv- 
ices rendered to the Dallas shippers, 
and often involves many hours of la- 
bor and detailed effort in order to see 
that the proper rate is obtained by 
the Dallas shippers. 


11. Another direct service rendered 
to Dallas shippers is the many bul- 
letins sent out by the department call- 
ing the shippers’ attention to proposed 
changes, cancellations of rates, etc., 
affecting rates, rules and regulations 
pertaining to their business. Shippers 
who advise that any of the proposed 
changes are unfavorable to their busi- 
ness are assisted by the department in 
preventing any unfavorable action be- 
ing taken before the various freight 
bureaus. 

12. The commerce counsel also at- 
tends all hearings before the Railroad 
Commission of Texas in order to prop- 
erly protect the interests of the 
shippers and receivers of merchandise 
in Dallas. 

ed 6 


Business Opportunities 

In replying to the following, please 
address the New Industries Depart- 
ment, Dallas Chamber of Commerce. 

Texas manufacturer wants. ex- 
perienced advertising novelty sales- 
man to take charge of Dallas office. 
Refer to No. 192. 

San Francisco broker desires to 
handle grain, feed and flour of Texas 
dealers desiring representation in 
that territory. Refer to No. 193. 

California manufacturer of auto- 
matic cedar chest wants manufac- 
turers’ agent to handle State of 
Texas. Refer to No. 194. 


Los Angeles manufacturer desires 
representative to handle bakery sup- 
plies in Texas. Refer to No. 195. 

Cincinnati manufacturer wants 
factory representative to handle the 
Health Bowl, a children’s exerciser, 
in Texas. Refer to No. 196. 

Indiana manufacturer desires Dal- 
las representative to handle the Auto- 
Over, a garage device which turns 
an automobile upside down. Refer to 
No. 197. 

Los Angeles manufacturer desires 
drug sundry house or pharmacist call- 
ing on physicians. Refer to No. 198. 

Detroit manufacturer desires dis- 
tributor to handle home heater which 
burns fuel oil. Refer to No. 199. 

California manufacturer desires 
jobber, distributor or representative 
to handle line of filling station equip- 
ment. Refer to No. 200. 

Pittsburgh manufacturer desires 
distributor to handle nationally ad- 
vertised brand of mayonna’‘se. Refer 
to Ne. 201. 

Philadelphia manufacturer desires 
sales representative for Texas to 
handle cotton yarn and dry goods. 
Refer to No. 202. 

San Francisco manufacturer de- 
sires manufacturers’ representative 
or drug jobber to handle exclusive 
line of toilet brushes. Refer to No. 
203. 

New York manufacturer desires 
county representative to sell non- 
electric turntable to retailers for dis- 
play of merchandise. Refer to No. 
204. 

New York manufacturer desires 
representative to handle fireproof 
polishes. Refer to No. 205. 

Iowa manufacturer desires machin- 
ery dealer to handle a box car loader. 
Refer to No. 206. 

Milwaukee manufacturer des'res 
specialty man to handle new nationally 
advertised filling station pumps. Re- 
fer to No. 207. 

Kansas City manufacturer desires 
jobber or broker to sell milk bottle 
caps. Refer to No. 208. 

Surgical Instruments: New York 
manufacturer desires local agent. Re- 
fer to No. 209. 

Visible Office Indexes: Rochester 
manufacturer seeks firm or individual 
to represent them in the Southwest. 
Refer to No. 210. 

Distribut' on Service: California dis- 
tributor desires to represent several 
Dallas manufacturers. Refer to No. 
213, 

Ventilating Equipment: Chicago 
manufacturer of fans, blowers, etc., 
seeks manufacturers’ agent or sales 
organization in Dallas. Refer No. 212. 

Sponges and Chamois Skins: New 
York importer desires representative 
in Dallas. Refer to No. 213. 

Codfish: San Francisco packer de- 
sires food broker to represent them in 
Dallas. Refer to No. 214. 

Cotton Brokerage Service: Green- 
ville, S. C., broker desires to represent 
Dallas cotton company in that terri- 
tory. Refer to No. 215. 
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Ladies’ Garments: New York man- 
ufacturer desires resident representa- 
tive to cover Southwest. Refer to 
No. 216. 

Business Service: Chicago concern 
desires sales executive to represent it 
in Dallas and North Texas. Refer to 
No. 217. 
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Civic Federation in 


New Home 
HE Civic Federation of Dallas 
has just celebrated the opening 
of its own new home at 2419 Maple 
Avenue. 

The fine old family residence, for 
years the home of the late J. C. 
Weaver, was purchased by the Civic 
Federation of Dallas in November, 
1924, and complete occupancy was 
secured on October 1st of this year. 

It is an admirably constructed build- 
ing and is ideally adapted to the ac- 
tivities of this organization. 

Aside from the general offices, the 
building provides adequate space for 
the valuable Social Research Library 
and for the numerous classes of the 
Institute for Social Education, and 
the various discussion groups, con- 
ferences, etc., of importance to the 
civic and intellectual life of Dallas. 

While a little outside the business 
district, the building is readily acces- 
sible by numerous cross-town car 
lines, and has the further advantage 
of quiet, parking space and home- 
like atmosphere. 

The Institute for Social Education, 
one of the larger activities of the 
Civic Federation, is especially well 
and adequately equipped for service 
in this new building, while the exten- 
sion social research library is pro- 
vided the space it very much needed. 

The public is invited to participate 
in all the services of the organiza- 
tion. 
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Retailers to Meet Jan. 19 


The annual meeting of the Dallas 
Retail Merchants’ Association will be 
held on the night of Tuesday, Jan. 
19, and will be in the nature of a 
banquet, it is announced by President 
D. L. Whittle. The Association now 
has under way a complete survey of 
Dallas as a retail center that is ex- 
pected to show startling growth as 
compared with the statistics of the 
last survey, made five years ago. 


——0 
To Hold Four Style Shows 
The Dallas Wholesale Merchants’ 
Association have decided to hold four 
style shows during their 1925 spring 
buying season, which starts January 
25, and lasts three weeks. The dates 
of the style shows will be Jan. 26, 
Feb. 2, 9 and 16. Heretofore only 
three style shows have been held. 


~ —— ()- —— 
A WIDE VISION 

“The train must be late,” said a 
stranger on the platform of a small 
station in the “plains country”’ of 
Texas, addressing a native. “I reckon 
it is,” responded the plainsman, focus- 
ing his beady eyes down the track. 
“Tt’s due here in an hour and I don’t 
see it anywhere.” 

—Dallas News. 





HOMER R. MITCHELL, V. P. and Gen. Mgr. 
Interurban Bldg. DALLAS Phone X-7153 


That’s our offer, based on the 

best auto insurance written 

anywhere. Sound protection, 

quick, satisfactory service— 
for a substantially reduced cost. 


We pay no commissions to agents— 
that’s why the middleman’s profit is 
yours. 


An Ecco policy saves you a sixth of 
your premium. 


Employers Casualty Company 


A Stock Company that Shares Profits with Policyholders 
W. B. HEAD, President 
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Remember This When 
You Want Distribution 


IN 25 WEEKS the new business was as well known to 
the trade as the old business which had taken 25 
years—and more—to develop. Such was the ex- 
perience of a certain business concern which recently 
established a new line of products, selling to an entirely 
different line of customers from that of its old business. 
(@ Just another instance of modern selling methods as 
applied by the 


Johnston 


Printing €* Advertising Company 
Graphic Arts Building 
Dallas, Texas 


Bring your selling problems to us. Seventeen years of experience in finding 
the right answer. Today, serving many of the foremost manufacturers and 
business institutions of Texas. 


PHONE Y-2i122 FOR APPOINTMENT 
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CLASSIFIED ADVERTISING SECTION 











Griffin & srr 


ACCOUNTANTS 


Schoolar, Bird & Company 
C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


Established in the Southwest 
Eighteen Years 
AUDITS :-: SYSTEMS 
FEDERAL TAX SPECIALISTS 


Santa Fe Building 
Dallas, Texas 


Couch acisiions Satin 


Electric Motor Specialists 


Rewind, Rebuild and Repair 
Power Motors and Generators 


Phone X-4775 





ATTORN EYS 


BOOKBINDERS 








Office Phone Res. Phone 
Y-5561 H-4613 


HENRY NUSS 
BOOK BINDER 


and 
PAPER RULER 


Loose Leaf and Binders 





1517% Main, 8rd floor, Dallas 





COMMERCIAL PHOTOGRAPHERS 


Frank Rogers 


Photographs for All Purposes 
1304 ELM ST. PHONES: X-4619; X-6321 





ENGINEERS—Cont’d. 


W. J. POWELL 
CONSULTING CIVIL ENGINEER 
311 Southwestern Life Bldg. 
DALLAS 


Municipal Engineering, Public Utilities, jj 


Real Estate Development, Topographic 
Mapping, Reports, Appraisals. 


ENGRAVERS 


Erork OPEN SHO 
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Catt. X. or Y. 3997 


WHITE ENGRAVING 


HOUSE MOVING 














Office Yard-Residence Phone H-5706 


C. Hansen & Son 
Practical 


Housemovers, Raisers and _ Shorers. 
Brick or Frame Buildings Raised, 
Moved or Straightened. 





























+ . Burcess L. E. Burcess 

P. Sapier M. N. CurestmMan 
O. D. Brunpince O. A. Fountain 
H. A. een L. E. Ex.iorr 


. H. Wurre 


BURGESS, BURGESS, 
SADLER, CHRESTMAN 
& BRUNDIDGE 
Attorneys 


1106-1112 Southwestern Life Bldg. 
General Civil Practice 


Specialties— 
oration, Insurance, Machinery and 


Real Estate Practice. 














RAYMOND STUDIO 
Commercial Photography 


2108 McKinney Ave. Phone Y-5171 
We photograph anything anytime 
HARRY BENNETT, Prop. 














BUSINESS COLLEGES 








BANKS 








A Complete Banking and 
Trust Service 


THE REPUBLIC 
NATIONAL BANK 
REPUBLIC TRUST & 
SAVINGS BANK 


Combined Resources 


$30,000,000.00 


BUSINESS COLLEGE 
DALLAS, TEXAS 
“The School With a Reputation” 
Has Made Good Since 1887 
Absolutely Thorough and Reliable 
A Position for Every Graduate 
Write, Call or Phone for Catalogue. 





CONTRACTORS 


INSURANCE 


Kirkpatrick-Thompson Co. 
Insurance, All Kinds 
Surety Bonds 


Standard Stock Companies Only 


Phone Us X-7184 
1001-8 Praetorian Bldg. 
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W. E. CALLAHAN CON- 
STRUCTION CO. 

W. E. Callahan, E. S. Heyser, 

President Vice President 
H. L. Johnson, Sec’y-Treas. 
General Office, 707-8-9 Kirby Bldg. 
Dallas, Texas 
Drainage, Irrigation, Railroad, Levee 


Hanway & Williams 


INSURANCE IN ALL ITS BRANCHES 
203 Central Bank Bldg. 
Telephone X-3822 
Members Dallas Chamber of Commerce 


























BLUE PRINTS — 
SOUTHWESTERN 
BLUE PRINT CO! 


ITO9 MAIN ST. PHONE Y-1063 | 


DALLAS, TEXAS. 


Phone for your lunch, 
You will like it. 


Dallas Box Lunch Co. 





X-5351 X-5356 


EMPLOYERS 


or 


Efficient and in- 
telligent office help 


en furnished promptly. 
Over Four Years in Dallas 


EMPLOYERS’ SERVICE 
Phone BUREAU X-7526 











ENGINEERS 


MYERS & NOYES 


CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bidg. 


DALLAS, TEXAS 
Surveys, Investigations and Reports 


JANITOR SUPPLIES 


? & Janitors 





AKARD PHONE Y2' 


LUMBER 


Materials, 
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Y63548 





Supp lies 


thin Pp Cleaning 
{BM eyer&Son 
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MAILING 





Letter Copy Mailing Lists 
Multigraphing Maycut Letters 


DALLAS MAILING CO. 
191642 Main St. 
Y-6538 





OPTICIANS 








KREXELOK 


HEITMAN OPTICAL Co. 
OPTOMETRISTS 
1602 MAIN ST. “DALLAS 

















SHEET METAL—Cont’d. TYPEWRITERS 


John Schwarz Phone X-5708 
DALLAS TYPEWRITER & 


SUPPLY CO. 
Woodstock and Oliver Typewriter 





Agency 
Standard of the Southwest We sell and exchange Typewriters of 
all makes 1519 Commerce St. 








—Corrugated Roofing 








—Keystone Culverts 
—Stock Tanks 
—Wagon Tanks 


Atlas Metal Works 
DALLAS 


S. L. Ewing 
Company 
TYPEWRITERS 
1606 Commerce 
X-3026 Dallas 








STAMPS—RUBBER TOWEL SUPPLY 

















PHOTOGRAPHIC PRINTING 


X2168 %Lwerr service X-2168 


PHOTOSTATS 


OR COPIE 


COMMERCIAL PAPERS LEASES S SRAWINGS, ETC 


PHOTOGRAPHIC PRINTING CO. 


We do carefu/ work 
311 DEERE BLDG. DALLAS 


PRINTERS 


QTEVENSONPRINTING(6 


HIGH CLASS PRINTING 

STEEL DIE EMBOSSING 

COPPER PLATE ENGRAVING 
TELEPHONE 1811’ MAIN ST 


Y4436 “ DALLAS 








REAL ESTATE 


REALTOR 


Business and Industrial 


Properties 
818 Kirby Bldg. X-7675 





STATIONERY 











ODEE SERVICE 





for every 
LEGAL STATIONERY 
REQUIREMENT 
Largest Publishers & Distributors of 
TEXAS STANDARD FORM 


LEGAL BLANKS 


in the world 
THE ODEE COMPANY 





FRED L. LAKE & CO., Inc. 


osaeais anaes CANNON BALL TOWEL SUPPLY 
COMPANY 


2009 Orange St. Dallas, Texas 








Everything furnished in the 


Towel Supply Line 





STENCILS—SEALS SERVICE UNEXCELLED PHONE X.2736 
1015 Elm St., Dallas 




















HOME OFFICE: DALLAS 
Our Health and Accident policies provide $5,000.00 for accidental death and guarantee 
a monthly income to policyholders disabled by sickness or accident. Special policies for 


business and professional men at very attractive rates. Nearly 
a quarter of a century of unexcelled insurance service—over 
$1,425,000.00 paid in benefits. 

INTERNATIONAL TRAVELERS ASSOCIATION 
Price Cross, Pres. Dallas, Texas. Ben Haughton, Sec’y 








AUTOMOTIVE ELECTRIC COMPANY 
Y-1101 


Authorized Service Station for most Automobile Electrical 
Equipment, Speedometers, and Magnetos. 














S. KOENIGSBERG, Inc. 


TAILORS AND IMPORTERS 
We are showing Winter suitings of all weights 
13063 Main St. 
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Cc. B. ZUBER F. M. ZUBER 
ZUBER & ZUBER 
Wholesale Collections Established 1918 
408 Santa Fe Building 














| AMERICAN ELEVATORS 


SOLD BY J. =) ae) HUNTER’? WILSON BLOG 


BUILT BY AMERICAN ELEVATOR & MACHINE CO., LOUISVILLE. KY 
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Keer ing Up With B s- 


The story of how John T. Orr, of 
Dallas, president of the Texas Farm 
Bureau Cotton Federation, rose in 
fifteen years from a poor tenant farm- 
er to a prosperous landowner and 
head of one of the largest co-opera- 
tive marketing organizations in the 
United States, is told in the November 
number of Farm and Fireside. 

ee 

Ray Stinnett and Simon Charninsky 
have sold a five-year lease on the 
Capitol Theatre to the Universal Film 
Corporation, of New York, for 
$80,000. 

I 

J. Barney Davis has been elected 
secretary and manager of the Empire 
Building and Loan Association. 





Ed. S. Lammers was elected presi- 
dent of the Altrurians at their meet- 
ing last month. Other officers elected 
were: Heber Page, vice president; 
Alfonso Johnson, secretary-treasurer; 
Dave Tallichet, sergeant-at-arms, and 
Terry Moseley, founder and retiring 
president of the “X” Club, which is 
succeeded by the Altrurians. 

BRR 

George Bird has been appointed 
general chairman of the committee 
making arrangement for the $6,000 
open golf tournament, to be held in 
Dallas Jan. 21-22. 

ee 

E. L. Prewitt has been elected an 
assistant cashier of the North Texas 
National Bank. 








| 
| 918-919 Santa Fe Bldg. 


| Christmas Letters Promote 


Good Will 


| (@ We have for your convenience designed 
| several CHRISTMAS LETTERHEADS, 
| and are offering our Service in helping you 
| with your CHRISTMAS GOOD WILL 
problems. @{ Our Service is to WRITE 
SALES LETTERS, process and personalize, 
address envelopes, seal, stamp and mail. 
100 per cent mailing lists. 


W. Marion Newman, President 
Commercial Printing Es Letter 
Service Company 


Premier Mail Advertising Service of the Southwest 
Telephones: X-8168; X-8169 X-3393 
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J. M. Allen was elected president 
of the Dallas Traffic Club at the 
annual meeting held last month. 
Others elected were: D. W. Thomas, 
first vice president; N. C. Calvert, sec- 
ond vice president; J. E. Farrow, third 
vice president, and A. J. Stone, secre- 
tary-treasurer. 

eR 

Mr. and Mrs. J. Thomas Owens, of 
Dallas, have given a $25,000 organ to 
the First Methodist Church, South. 
The organ is being installed in the 
new church building at the corner of 
Harwood and Ross Ave. 

ee 

Martin Weiss has been elected pres- 
ident of the Oak Cliff-Dallas Commer- 
cial Association. He succeeds John 
E. Morriss. Milton McConnell was re- 
elected secretary for the fourth con- 
secutive time. Grady Niblo and John 
M. Fouts were elected vice presidents, 
and Raymond Thomas, treasurer. 

we ee 

Mrs. Earle D. Behrends has been 
elected president of the Dallas Fed- 
eration of Music Clubs. She will fill 
the unexpired term of Mrs. C. D. 
Brewster, who has moved from 


Dallas. 
ee ® 


James M. Moroney has been elected 
president of the Dallas Hardware and 
Implement Club. A. P. Johnston was 
elected vice president; M. L. Sam- 
mons, secretary-treasurer. 

ee ® 

Dr. Harold I. Gosline, director of 
the Child Guidance Clinic of Dallas, 
has been elected chairman of the 
Southwestern regional conference of 
the Child Welfare a of America. 

A signal honor to Dallas was the 
selection of G. B. Dealey, president 
of the Dallas News and Dallas Jour- 
nal, to accept, on behalf of the Uni- 
versity of Missouri, a stone from St. 
Paul’s Cathedral, presented by Sir 
Esme Howard, British Ambassador to 
the United States. 

ee & 

Dallas has been selected as national 
headquarters for the insurance de- 
partment of the Rural Mail Carriers’ 
Association. 

a 


J. M. England was last month 
elected president of the Dallas Ki- 
wanis Club. Other officers elected 
were: Dr. J. F. Kimball and Dr. Leland 
C. Ellis, first and second vice presi- 
dents, respectively; R. G. Storey, dis- 
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trict trustee, and M. J. Norrell, Walter 
Whitley, I. I. Lorch and P. L. A. 
Jeffers, directors. 


ee 


B. B. Littlejohn has been elected 
second vice president of the Dallas 
Service Grocers’ Association to suc- 
ceed John Dillion, resigned. 


ee 


John E. Morriss has been elected 
president of Dallas Automotive 
Trades’ Association. Other officers 
eleted were: M. Worsham, vice 
president; L. R. Filgo, treasurer; J. 
H. Connell, executive secretary. 


ee 


Luke B. Garvin and Joe Hutchin- 
son, Jr., have been elected president 
and secretary, respectively, of the 
Texas Society of Certified Public Ac- 
countants. 

a ood 


Jas. P. Simpson has been elected 
president of the tenth district, Asso- 
ciated Advertising Clubs of the 
World. Beeman Fisher was elected 
secretary, and Alfonso Johnson, di- 
rector. 


2, 
we 
od 
3. 
ee 


Dr. O. M. Marchman of Dallas has 
been elected first vice president of 
the Southern Medical Association and 
Dr. E. H. Cary chairman of the board 
of trustees. Dr. H. Leslie Moore was 
elected chairman of the council of the 
association. 


Stockholders of the Magnolia Pe- 
troleum Company, $188,000,000 oil 
producing and refining company with 
headquarters at Dallas, have voted 
to merge that organization with the 
Standard Oil Company of New York. 


 () 


Miller Buys Cotton Mills 


The C. R. Miller Manufacturing 
Company has purchased a controlling 
interest in the Pioneer Cotton Mills 
at Guthrie, Okla. This concern has 
also announced that a $300,000 com- 
mercial bleachery and finishing plant 
would be erected, as soon as plans are 
competed at the Sand Springs Cotton 
Mills, Sand Springs, Okla. 


The C. R. Miller Manufacturing Co. 
is a Dallas organization with a capital 
of $6,000,000. The units operated by 
the company are the Miller Cotton 
Mills, Waco; Dallas Textile Mills, 
Love Field; Texas Cotton Mills, Mc- 
Kinney; Sand Springs Cotton Mill, 
Sand Springs, Okla. A _ controlling 
interest is also owned in the Brazos 
Valley Cotton Mill at West, Texas, in 
addition to Guthrie Mill mentioned 
above. 


——-—- 9 —— 


Lubricating oil made from crickets 
has been found suitable for aviation, 
since it does not congeal even at high 
altitudes. 














M. M. MAYFIELD 


Elm and T.& P. Tracks 


All Phones H-2171 


















































































|| Announcing s 


THE MOST COMPLETE MODERN BUS TERMINAL 
IN THE ENTIRE SOUTHWEST 


In keeping with the demands for larger and 
better facilities for increasing patronage, the 
associated lines of the Red Ball organization 
are constructing a building to meet the needs 
for every comfort and convenience of its 
traveling public, to be ready December 20th. 


The Red Ball Stage Lines 


DALLAS-DENTON-GAINESVILLE — DALLAS-SHERMAN 
Telephones X-2015 
700-02 Commerce St. A. L. Coffman, Mgr. 


DALLAS TO GREENVILLE, 700-02 COMMERCE ST. 
Telephones X-2015 
H. E. English, Mgr. 


DALLAS TO CLEBURNE, DALLAS TO ATHENS 
Telephones X-2085 X-1657 
V. J. Shrader, Mgr., 105 So. Market St. 





X-8017 X-5605 


X-8017 =-X-5605 
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(Continued from page 15) 

Climatic Conditi 
OBABLY one of the reasons_for 
the lack of a glass industry in 
is the ent belief that the 
iets” tions in Texas would 
os sage closing down of the plant 
' during the summer. This cessation 
_ of activities during several months of 
_- the summer is a common practice in 

the North. A country with as high 

temperatures as Texas is reputed to 
have, would, apparently, be an illogi- 
eal location for a glass factory. 

Temperature, however, is largely in- 
fluenced by humidity as far as work- 
ing conditions are concerned, and these 
combined factors in Dallas are seldom 
excessive. The average annual humidi- 
ty at 7:00 a. m. is 80 per cent. Humidi- 
ty figures for the summer months are 
important. At 2:00 p. m. (over a 
period of *years), the humidity at 
Dallas for July was 43 per cent, for 
August 53 per cent, for September 54 
per cent. 

The following table of temperature 
and humidity for 1924 will illustrate 


the climatic conditions of Dallas: 
Humidity Percentage 


Average At7:00 At12:27 
Month— Temperature A.M. P.M. 
January 41 79 58 
February ~~~ 47 77 56 
OS EE | 74 58 
| Sa 66 16 48 
SS 80 49 
| fess __ 88 80 48 
| 71 43 
Oe i > | 74 48 
September — .. 75 78 49 
October _.._._. 69 74 87 
November ~~~. a 17 52 
December — 13 56 
AV. -ANNUAL_.. $4. 9 76 50 


The foregoing figures will show 
that during the hottest months—June, 
July and August—the percentage of 
humidity is very low, and working 
conditions, therefore, are not oppres- 
sive. As a matter of fact, the glass 
bottle plant now located at Three 
Rivers, Texas, a considerable distance 
south of Dallas, has not suffered be- 
F cause of unreasonable climatic condi- 
tions, and the Dallas manufacturer 
need have no fear that climatic con- 
ditions would interfere with the suc- 
cessful operation of his plant. 


Manufacturing Conditions 
(1) Fuel 
; The Dallas fuel supply consists of 
fuel oil, lignite, natural gas and coal. 
Costs vary from time to time, but the 
following prices are approximately 
: correct: Fuel oil, $1.25 per barrel at 
Dallas; lignite, $2.05 per ton at 
i Dallas; natural gas, from 17c to 25c 
per 1000 cubic feet, depending upon 
consumption; slack coal, $4.35 per ton. 


i (2) Water 

f Dallas now has surface reservoirs 
with a capacity of 7,608,000,000 gal- 
lons, and a supplementary artesian 
supply of 3,600,000 gallons daily. 
Many industries drill their own wells 
] as the artesian water is available all 
it over the city at from 800 to 2750 
feet. Nearly all the Jarger consumers 
have their individual wells. In addi- 
tion to the surface reservoirs men- 
tioned, and the artesian supply, work 
is rapidly progressing on the new 


a 


} 
| 





$5,000,000 Lake Dallas which, when 


” 


completed, will be one of the major 
artificial lakes of America. This res- 
ervoir will cover 10,444 acres, have a 
shore line of 65 miles and a maximum 
depth. of 65 feet. It will impound 
63,000,000,000 gallons of water and 
provide an adequate water supply for 
a city of a million population. The 
water rate is from 27c to 36c net per 
1,000 gallons, varying with the amount 
consumed. 
(3) Electric Current 

There is no lack of electric energy 
in Dallas. The Dallas Light and 
Power Company maintains a complete 
plant in this city and, in addition, 
power is supplied to Dallas (in cases 
of emergency), over high voltage 
transmission lines from nearby cities. 
The company is also constructing an 
additional plant in Dallas to take care 
of prospective future needs, and a 
third plant is under construction by 
the Texas Power & Light Company 
at Trinity, Texas, near Dallas. This 
power will also be transported to 
Dallas over high voltage transmission 
lines. The electric light rate in Dallas 
is 6 cents net per kilowatt. The 
power rate varies with the amount of 
current consumed, with a minimum 
of 1.5 cents net per kilowatt. 


(4) Labor 

Open shop conditions prevail in all 
lines of industry in Dallas, eliminating 
labor difficulties, and leading to effi- 
ciency of labor. Living conditions, 
climate, better opportunity for ad- 
vancement—these, and other factors, 
make Dallas attractive to workers, 
with the result that there is no dis- 
content. 


A point worthy of serious consid- 
eration is the type of labor available 
in Dallas. This is practically all 
native white labor,-a class which is 
far more intelligent and adaptable 
than the usual foreign labor fre- 
quently employed in the glass indus- 
try. Furthermore, it is a type of labor 
which is teachable, and a type on 
which the labor turnover is compara- 
tively low. 

For labor as a whole there is no 
searcity of supply in Dallas. New 
concerns, establishing factories in 
Dallas, have never been faced with a 
labor shortage. As a matter of fact, 
there is usually a slight surplus of 
labor, although never great enough to 
cause economic disturbances. The 
glass manufacturer establishing in 
Dallas need have no fear concerning 
labor conditions in this city. 


(5) Glass Makers’ Chemicals 

Although Dallas itself has no glass 
industries at the present time, this 
city carries the largest supply of glass 
makers’ chemicals in the entire South- 
west. A complete line of all needed 
chemicals may be found in Dallas. 
These supplies are now being shipped 
out of Dallas to points in Oklahoma, 
Arkansas and Louisiana. A _ glass- 
maker, establishing in Dallas, would 
be in the fortunate position of having 
no freight rates to pay on his chemi- 
cals, as must be done by competitors 
in other sections of the Southwest. 

(6) Factory Sites 

Property may be secured in Dallas 

on very favorable bases. Industrial 


sites are available along the lines of 
several Dallas railroads on the usual 
6% valuation basis. Leases may be 
secured for 20 to 25 years with the 
option of renewal for like periods. 
There is also censiderable private 
property available on a lease basis or 
on outright purchase. 


Distribution 


ALLAS enjoys exceptional facili- 
ties for the distribution of mer- 
chandise to the Southwest. Over the 
nine railroads serving Dallas, there 
are operated 189 daily, less-than-car- 
load package cars—more than from 
Kansas City, St. Louis and Chicago, 
combined, to the same territory. In 
addition, ‘the electric interurban lines 
operate 18 daily freight trains, carry- 
ing an average daily tonnage of 
400,000 pounds. While glass bottles 
move largely in carload lots, the car- 
load movement from Dallas receives 
the high-class handling as does the 
L. C. L. movement. 


The Dallas bottle manufacturer has 
at his command freight, electric in- 
terurban and motor transport service 
equalled by few other cities. Further- 
more, with 50% or more of his mar- 
ket within 100 miles of Dallas, he 
could render his customers better 
service than can his competitors in 
other sections of the Southwest. Glass 
bottle consumers in the Southwest, as 
do the consumers of other products 
of Dallas factories, would much pre- 
fer to purchase in Dallas, if for no 
other reason than that the delivery 
service from this city is superior to 
that from competing centers. 


Dallas needs a glass bottle factory. 
The consumption in the Southwest, as 
has been shown, mounts to enormous 
figures every year. The farsighted 
glass bottle manufacturer who estab- + 
lishes a plant in Dallas will obtain 
the bulk of the present Southwestern 
business and the cream of the future 
trade, as the Southwest continues to 
grow in wealth and _ population. 
Further, through the highly favorable 
conditions for manufacturing this 
product in Dallas, such a manufac- 
turer could compete for business very 


favorably in other sections of the 
country. 

The opportunity is here. Who will 
grasp it? 


New Fire Insurance Com- 
pany for Dallas 


Organization of the Trinity Fire 
Insurance Company by J. E. Jarratt, 
R. A. Belknap and other well-known 
Texas business men, is rapidly near- 
ing completion with a view of begin- 
ning active operation January 1. 


Formation of the new company was 
undertaken after a survey of the need 
and the economic possibilities which 
Texas offers for another stock fire in- 
surance company. Mr. Jarratt is 
president of the J. E. Jarratt Com- 
pany of San Antonio, . investment 
bankers, and Mr. Belknap is promi- 
nent in insurance circles in Dallas, be- 
ing manager of two successful insur- 
ance organizations. 



































Gee 


New. ow —Ms. Ivers ats 
an Extension Telephone! 


(Mrs. Ivers was in her husband’s office the other day.) 


“Well, I've had extension telephones put on alJ the 
desks, you'll notice,” he remarked. “Saves a lot of 
walking and lets the men concentrate on their jobs. 
Wish I'd done it years ago.” 


“Do they cost much?” she asked. 


*A few cents a week. Nothing when you figure the 


time and energy they save.” 
7 7 g 


(A Couple of nights later he looked into her room.) 
“Hello, what’s this?” he queried. 


“Ob, that,” she said, smilingly, “is an extension tele- 
phone. You know, we women are learning things 
trom you good business men.” 


Visit a central office and see the signal lamp and other 
apparatus in operation. You are welcome at any time. 


SOUTHWESTERN BELL TELEPHONE COMPANY 
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it’s a very sizeable fraction of a litetim . 
HIGHLAND PARK WEST is the ” 
culmination of the entire HIGH- 
LAND PARK development. Its 
present is the result of our past fif- 
teen years of effort. 

--its future is assured by the splendid 
foundation these years have builded. 
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HippenPrather Realty @. 


OWNERS ~*~~ DEVELOPERS ~~~~ AGENTS 
4800 PRESTON ROAD 








